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Biography 

 
 

Göran Svensson is Professor at Kristiania University College. He is also Professor at Halmstad 

University, Sweden. In addition, he is or has been Honorary Professor at Deakin University, 

Australia; Adjunct Professor at Monash University, Visiting Professor at University of 

Johannesburg, South Africa and Extraordinary Professor at North West University, South 

Africa. He holds a Ph. D. at the School of Economics and Commercial Law, Göteborg 

University, Sweden.  

 

He is the editor of European Business Review (Emerald). He is also an active and dedicated 

member of numerous editorial boards and editorial review boards of international research 

journals. Furthermore, he is a committed member of numerous international research and 

scholarly networks and associations.  

 

He is a frequent author of international journal articles (250+) and international conference 

contributions (270+). He is also engaged as a book author.  

 

He also works at times as adviser and consultant in business in terms of market research, 

surveys, education and training programs among executives and companies. In addition, he also 

organizes seminar series and workshops for both business and academia.  

 

Occasionally, he gives speeches in business and writes columns for business magazines and 

newspapers.  

 

During the 1980s he was an industrialist and entrepreneur in South America (Bogotá, 

Colombia).  

 

IN SPANISH 

Göran Svensson es profesor en la Escuela de Administración de Oslo, Noruega. Él es también 

profesor en la Universidad de Halmstad, Suecia. Además, es Profesor Honorario de la  

Universidad de Deakin, Australia y profesor visitante en la Universidad de Johannesburgo, 

Sudáfrica. Además, es profesor invitado en la Universidad Nacional Chung Hsing en Tai 

Chung, Taiwán. Tiene un doctorado en la Facultad de Ciencias Económicas y Derecho 

Comercial, Universidad de Göteborg, Suecia. 

 

Es el editor de la Revista de European Business Review (Emerald). Es también un miembro 

activo y dedicado de numerosos comités editoriales y consejos editoriales de las revistas de 

investigación internacionales. Por otra parte, es un miembro comprometido con la investigación 

internacional, con numerosas redes académicas mundialmente.  

 

Es autor de numerosos artículos en revistas internacionales (250+) y conferencias 

internacionales (270+). También trabaja en ocasiones como asesor y consultor de empresa, 

tanto en investigación de mercado, encuestas, programas de educación y formación entre los 

ejecutivos y empresas. Además, también organiza seminarios y talleres tanto para la empresa 

como a nivel académico. 

 

Durante la década de 1980 fue un industrial y empresario de América del Sur (Bogotá, 

Colombia). 
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1) Stats Summary – International Journal Articles and International 

Conference Contributions until End of 2017 

 

 

He has published in international research journals with 59 different co-authors (21 female and 

38 male co-researchers) in 6 continents and across 17 countries until end of 2017 as shown in 

Table below: 

 

Name  Country Gender  Different Co-Authors 

     

Greg Wood Australia Male Until 2003 + 1 = 1 

Michael Callaghan Australia Male   

Jang Sing Canada Male   

Emily Carasco Canada Female Until 2004 + 3 = 4 

Stefan Lagrosen Sweden Male   

Thomas Helgesson Sweden Male Until 2006 + 2 = 6 

Janice M Payan USA Female   

Terje Slåtten Norway Male   

Bård Tronvoll Norway Male Until 2007 + 3 = 9 

Arzu Ulgen Aydinlik  Turkey Female   

Dilek Donmez Turkey Female   

Bror Roger Mathisen Norway Male   

Hans Bååth Sweden Male Until 2008 + 4 = 13 

Gabriel Baffour Awuah Sweden Male   

Svante Andersson Sweden Male   

Tore Mysen Norway Male   

Tzong-Ru Lee Taiwan Male   

Sander Svaeri Norway Male   

Kari Einarsen Norway Female   

Paola Olimpia Achard Italy Female   

Roberto Rosato Italy Male   

Alberto Nucciarelli The Netherlands Male   

Mehmet Mehmetoglu Norway Male Until 2009 + 10 = 23 

Bevery Wagner United Kingdom Female   

Joe Hair USA Male   

Bo Edvardsson Sweden Male   

Hasan Fauzi Indonesia Male   

Abdul Rahman Malaysia Male Until 2010 + 5 = 28 

Anne Rindell Finland Female   

Kristoffer Wilen Finland Male   

Juan Carlos Sosa Varela Puerto Rico Male   

Turker Bas Turkey Male   

Nurzahit Keskin Turkey Male   

David Hutchinson Canada Male Until 2011 + 6 = 34 

Marlene Bogaards South Africa Female   

Mercy Mpinganjira South Africa Female   
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Barry Babin USA Male   

Carmen Padin Spain Female   

Nils M. Høgevold Norway Male   

Daniel J. Petzer South Africa Male   

Christine F. De Meyer South Africa Female Until 2012 + 7 = 41 

Anders Pehrsson Sweden Male   

Fahri Erenel Turkey Male   

Anders Billström Sweden Male   

Hester Nienaber South Africa Female   

Maria A.O. Dos Santos South Africa Female Until 2013 + 5 = 46 

Carlos Ferro Spain Male   

H. B. Klopper South Africa Male   

Irma Magaña Carrillo Mexico Female   

Carmen Otero-Neira Spain Female   

Maria de los M. Santos Corrada Puerto Rico Female Until 2014 + 5 = 51 

Tod Sedbrook USA Male   

David Eriksson Sweden Male Until 2015 + 2 = 53 

Mornay Roberts-Lombard South Africa Male Until 2016 + 1 = 54 

Steven Connolley Norway Male   

Tone Lægreid Norway Female   

Cathrine Bexrud Norway Female   

Rocío Rodríguez Spain Female   

María del Mar Pérez Spain Female Until 2017 + 5 = 59 

     

Number of Countries 

 

17 
 

Women = 20 

Men = 39  
Total: 59 

 

 

He will also published internationally in the future with an additional 10 co-authors (so far 6 

female and 6 male co-researchers) as shown in Table below: 

 

Forthcoming Co-authors 

Name  Country Gender  Different Co-Authors 

     

Sergio Román Spain Male   

Niklas P.E. Karlsson Sweden Male   

Hélène Laurell Sweden Female   

John Lindgren Sweden Male   

Tobias Pehrsson Sweden Male   

Gudbrand Lien Norway Male   

Barbara R. Lappalainen Norway Female   

Mariette. L. Zietsman South Africa Female   

Pierre G. Moistert South Africa Male   

Charlene Lew South Africa Female   

Danielle Meyerowitz South Africa Female   

Enid Miranda Puerto Rico Female   

Enid Miranda Puerto Rico Female   

Per Hilletofth Sweden Male   

Lars Bengtsson Sweden Male   
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Marko Sarstedt Germany Male So far 2018 + 15 = 74 

     

Number of Countries 
 

18 
 

Women = 26 

Men = 48  
Total: 74 

 

 

He has published 236 journal articles until end of 2017, all of which 69 are sole-authored and 

172 are co-authored with 371 co-authors as shown in Table below:  

 

Year Articles Co-authors Sole-authored Co-authored 

     

2000 1 0 1 0 

2001 9 0 9 0 

2002 11 0 11 0 

2003 7 1 6 6 

2004 15 10 8 7 

2005 9 7 5 4 

2006 13 8 7 6 

2007 14 12 3 11 

2008 20 30 7 13 

2009 22 42 5 17 

2010 15 29 2 13 

2011 20 41 1 19 

2012 16 33 1 15 

2013 12 28 1 11 

2014 10 26 1 9 

2015 11 25 1 10 

2016 19 55 0 19 

2017 12 24 0 12 

     

Total 236 371 69 172 

 

He has 12 forthcoming journal articles to be published at the moment as shown in Table 

below:  
 

Forthcoming Articles (i.e. accepted for publication) 

Year Articles Co-authors Sole-authored Co-authored 

     

2018 12 28 1 11 

     

Total 248 399 70 183 
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He has published 266 international conference-papers until end of 2017, all of which 78 are 

sole-authored and 186 are co-authored with 495 co-authors as shown in Table below:  

 

Year 

Conference 

Contributions 

Co-

authors 

Sole-

authored 

Co-

authored 

     

1998 1 0 1 0 

1999 6 0 6 0 

2000 10 0 10 0 

2001 11 0 11 0 

2002 7 0 7 0 

2003 11 6 7 4 

2004 14 11 7 7 

2005 15 8 7 8 

2006 18 14 7 11 

2007 19 34 4 15 

2008 20 42 3 17 

2009 21 42 1 20 

2010 17 23 4 13 

2011 13 22 1 12 

2012 24 53 0 24 

2013 28 117 0 28 

2014 12 68 0 12 

2015 10 36 2 8 

2016 2 2 0 2 

2017 7 17 0 7 

     

 266 495 78 188 

 

He has also published international conference-papers (in addition to journal article co-authors) 

with another 15 different co-authors in 4 countries as shown in Table below: 

 

Name  Country 

  

F. Brambilla Brazil 

M. Giraldo Colombia 

M. Sanchez Puerto Rico 

C. Sobrino Puerto Rico 

J. Gonzalez Puerto Rico 

D. Luna Puerto Rico 

A. Machado Puerto Rico 

R. Santigo Puerto Rico 

S. Almodover Puerto Rico 

O. Ferral Puerto Rico 

V. Torres Puerto Rico 

J. Quinones Puerto Rico 

R. Ansa Puerto Rico 
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E. Pena Puerto Rico 

D. Khumal South Africa 

  

Total 16 

 

His research has appeared (or will appear soon) in 63 different journals such as (in alphabetic 

order):  

 

 Australasian Marketing Journal, 

 Baltic Journal of Management, 

 Benchmarking: An International Journal 

 Business Ethics: A European Review,  

 Communications of IIMA 

 Corporate Governance: The International Journal of Business in Society,  

 Cuadernos Aragoneses de Economía (Spain), 

 Employee Relations Journal,  

 ESIC Market (Spain), 

 ESIC Market: Economic and Business Journal (Spain),  

 European Business Review,  

 European Journal of Marketing,  

 European Journal of Tourism Research,  

 INCAE Business Review (Costa Rica), 

 International Journal of Bank Marketing, 

 International Journal of Business Governance and Ethics, 

 International Journal of Complexity in Leadership and Management 

 International Journal of Educational Management,  

 International Journal of Electronic Customer Relationship Management,  

 International Journal of Entrepreneurship and Small Business,  

 International Journal of Hospitality Management, 

 International Journal of Logistics Economics and Globalisation,  

 International Journal of Logistics Management,  

 International Journal of Logistics: Research and Application,  

 International Journal of Logistics Systems and Management 

 International Journal of Pharmaceutical and Healthcare Marketing, 

 International Journal of Physical Distribution & Logistics Management,  

 International Journal of Public Sector Management,  

 International Journal of Quality and Service Sciences, 

 International Journal of Service Industry Management, 

 International Marketing Review, 

 Issues in Social and Environmental Accounting, 

 Journal for Advancement of Marketing Education, 

 Journal of Brand Management, 

 Journal of Business and Industrial Marketing,  

 Journal of Business Ethics,  

 Journal of Business Research, 

 Journal of Business-to-Business Marketing, 

 Journal of Consumer Marketing,  

 Journal of Contemporary Management, 

 Journal of Global Academy of Marketing Science (South Korea) 

 Journal of Management Development,  

https://dbh.nsd.uib.no/publiseringskanaler/KanalTidsskriftInfo.action?id=476658&bibsys=false
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 Journal of Management History,  

 Journal of Marketing Management,  

 Journal of Services Marketing,  

 Journal of Small Business and Enterprise Development, 

 Journal of Small Business & Entrepreneurship 

 Journal of the Academy of Business Education,  

 Journal of World Business,  

 Leadership & Organisation Development Journal,  

 Management Decision,  

 Managing Service Quality,  

 Marketing Intelligence & Planning, 

 Personnel Review, 

 Revista de Negócios (Brazil), 

 Revue Francaise de Gestion Industrielle (France), 

 Scandinavian Journal of Hospitality and Tourism  

 Supply Chain Management: An International Journal, 

 Sustainability, 

 Tékhne – Review of Applied Management Studies, 

 The Magnus Journal of Management (India),  

 The TQM Magazine/The TQM Journal, and 

 World Review of Intermodal Transportation Research. 
 

 

His research agenda consist of various research subjects and has published in areas such as (in 

alphabetic order): 
 

 Benchmarking 

 Brand Management, 

 Business Ethics,  

 Business Philosophies 

 Business Logistics (Management),  

 Cause Related Marketing,  

 Consumer Marketing,  

 Higher Education Management,  

 History of Management/Marketing,  

 Human Resource Management,  

 Industrial Marketing,  

 Leadership,  

 Management Development, 

 Public Sector Management,  

 Quality Management,  

 Relationship Quality, 

 Services Marketing,  

 Supply Chain Management,   

 Sustainability/Climate Change 

 Academic Publishing/Journals, and 

 General Marketing/Management. 

  



9 

 

 

 

Having the following headlines in mind may facilitate the navigation 

 

 

1) Current and Previous Activities and Experiences – Performed and Ongoing Research 

2) Ph. D. and Publication of the Ph. D. in International Journals 

3) Books and Book Chapters 

4) Other Publications of Performed Research in International Journals 

5) Overview – International Journal Articles 

6) Overview – International Conference Contributions 

7) Arrangement of Workshops, Research Seminar Series, Faculty/Staff Programs and ICE- 

    seminars 

8) Discourses, Research Reports and Other Publications/Articles (mostly in Swedish) 

 

 

1) Current and Previous Activities and Experiences – Performed and 

Ongoing Research 
 

 

A) Current Activities and Experience 
 

My current affiliation is at Oslo School of Management, Norway. Occasionally, I provide 

lectures and courses at other universities. My research efforts are in the fields of corporate and 

business ethics, business logistics, industrial marketing, services marketing, management/ 

leadership, total quality management, academic publishing/journals and research method-

ology. I am the research director of the ICE-Research Institute (International and Cross-

disciplinary Economics/Ethics Research Institute – for business and education). I work at times 

as a consultant in terms of market research, surveys, education and training programs among 

executives and companies. I live in Gothenburg on the West Coast of Sweden. 

 

 My motto is: "Today, not tomorrow - not only words, but real action!" 
(In Swedish – “Nu, inte sen – inte bara ord, utan konkret handling!”) 

 

Currently, I have the position in academic journals and academic publishers as follows: 

 

 Editor of European Business Review – 2005 and onward (Emerald) 

 Regional Editor of Europe for Management Decision – 2005-2011 (Emerald) 

 Associate Editor of International Indigenous Journal of Entrepreneurship, 

Advancement, Strategy and Education – 2006-2010 (Te Wananga o Aotearoa, Te 

Awamutu, New Zealand; Tama Potaka, Publisher) 

 Associate Editor of Journal of Asia Entrepreneurship and Sustainability (SIFE 

Philippines – Students in Free Enterprise, Manila) – 2005-2010 

 

I am (or have been) also on the editorial board and the editorial review board (including ad hoc 

reviewer) of different international and academic journals such as (alphabetic order):  

 

 Baltic Journal of Management 

 Business Ethics: A European Review 
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 Corporate Governance 

 ESIC Market: Economic and Business Journal  

 European Journal of Operational Research 

 European Journal of Marketing 

 International Indigenous Journal of Entrepreneurship, Advancement, Strategy and 

Education 

 International Journal of Accounting and Finance 

 International Journal of Business and Globalisation (IJBG) 

 International Journal of Business Governance and Ethics 

 International Journal of Electronic Customer Relationship Management 

 International Journal of Hospitality Management 

 International Journal of Logistics Economics and Globalisation 

 International Journal of Logistics: Research and Applications  

 International Journal of Operations Management  

 International Journal of Operations and Production Management  

 International Journal of Physical Distribution & Logistics Management 

 International Journal of Service Industry Management 

 International Journal of Systems Science 

 International Journal of Tourism Research 

 Issues in Social and Environmental Accounting  

 Journal of Asia Entrepreneurship and Sustainability  

 Journal of Brand Management 

 Journal of Business Ethics 

 Journal of Business Research 

 Journal of Contemporary Management 

 Journal of Global Business and Management Research 

 Journal of Historical Research in Marketing 

 Journal of Modeling in Management 

 Journal of Retailing and Consumer Services  

 Leadership and Organisation Development Journal  

 Managing Service Quality 

 Marketing Theory Review 

 Organization 

 Service Industries Journal 

 Strategic Outsourcing: An International Journal 

 Supply Chain Management: An International Journal  

 

B) Previous Activities and Experience 
 

I was the head of business school at Halmstad university between 2003-2006, although I have 

been involved in different programs and courses at this university since 1997. I was one of a 

selection of worldwide Emerald international advisers for Emerald Management Xtra (EMX) 

during 2004-2005. I also belonged to the marketing and logistics department at the School of 

Management and Economics at Växjö University between 1996-2003. My lecturing focused 

principally on marketing, marketing history and market research issues. I was the program 

director of the Marketing Program between 1998-2003, which was the most popular educational 

program at the School of Management and Economics. At the time, I was also dedicated to 

research at the School of Management and Economics, Växjö University, and at the School of 

Economics and Commercial Law, Göteborg University. Furthermore, I was a member of the 

board of the Marketing Association in the county of Kronoberg between 2001-2003 in order to 

javascript:popup_imp('/horde-3.1.1/imp/compose.php',700,650,'to=International+Journal+of+Operations+and+Production+Management+%3Cijopm%40emeraldinsight.com%3E&thismailbox=INBOX');
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promote a closer cooperation and integration between the School of Management and 

Economics, and trade and industry in the county of Kronoberg. I worked at the School of 

Economics and Commercial Law, Göteborg University, during the years 1993-1996. 

 

My undergraduate studies were performed in the evenings during the years 1989-1992 at the 

School of Economics and Commercial Law, Göteborg University, and at Borås University. At 

the same time, I was working in the construction industry. Prior to that, (i.e. 1982-1988) I was 

an industrialist and entrepreneur in the furniture industry in Bogotá, Colombia.  

 

C) Performed and Ongoing Research 
 

My research agenda consists of various projects that emphasise the interplay, dynamics and 

perception between actors, activities, and resources in business-to-business relationships or 

service encounters in both channels and networks. It has also an emphasis on generic values 

and principles of business and higher education in domestic and international contexts. The 

research projects are in the fields of corporate and business ethics, business logistics, industrial 

marketing, services marketing, leadership/management, quality management, academic 

publishing/journals and research methodology. Principally, the focus is on constructs such as 

vulnerability, dependence, trust, service quality, code of ethics, effectiveness, TQM, SCM, JIT, 

ECR and commitment. I have performed different research projects within these areas that have 

been or will be published in international research journals. The outcome of these research 

projects has also been accepted for presentation at numerous international research conferences 

around the world. A description of my research follows the following headlines: 
 

2) Ph. D. and Publication of the Ph. D. in International Journals 

3) Books and Book Chapters 

4) Other Publications of Performed Research in International Journals 

5) Overview – International Journal Articles 

6) Overview – International Conference Contributions 

7) Arrangement of Workshops, Research Seminar Series, Faculty/Staff Programs and ICE- 

    seminars 

8) Discourses, Research Reports and Other Publications/Articles (mostly in Swedish) 
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2) Ph. D. and Publication of the Ph. D. in International Journals 
 

 

My Ph. D. was performed along two parallel tracks, namely to write a monograph in Swedish 

and to publish different parts of my Ph. D. in international research journals applying blind 

review. The purpose of publishing the outcome of my Ph. D. in these journals was to inform 

scholars and practitioners in other countries around the world. The purpose was also to 

communicate my research efforts to the international research community in order to be judged 

in terms of its validity and reliability, as well as its relevance and acceptability.  

 

A) Ph. D. – Reference 
 

 Svensson, G. (2001), Vulnerability in Supply Chains – A Study of the Swedish Vehicle 

Industry (Sårbarhet i logistikkanaler – En studie av svensk fordonsindustri), School of 

Economics and Commercial Law, Göteborg University, Göteborg.  

 

B) Ph. D. – Abstract 
 

The research problem of this study originated from the time- and functional dependencies 

between firms’ activities in supply chains. These dependencies cause vulnerability in supply 

chains and in firms’ inbound and outbound logistics flows. The principal objective was to 

conceptualise the construct of vulnerability in supply chains. The interplay between the 

probability of disturbance and the probability of degree of negative consequence built up the 

vulnerability construct of this study, which was based upon a two-phase process utilizing 

sequential triangulation.  

 

Phase one applied qualitative methods that explored the overall environment of vulnerability 

in supply chains. The objective was to develop a model for the analysis of vulnerability in 

supply chains. The outcome was generated and based upon the empirical findings from a study 

in the Swedish automotive industry. The empirical findings were based upon 21 in-depth 

interviews with leading executives in the industry. The contribution is a conceptual framework 

for the analysis of vulnerability in supply chains.  

 

Phase two applied quantitative methods to test and further explore the generated empirical 

findings originating from phase one. The objective was to develop a model to measure 

vulnerability in firms’ inbound and outbound logistics flows. The empirical findings were based 

upon a mail survey in the Swedish vehicle industry. Initially, two independent respondents at 

each firm were contacted, in order to collect separately the data for the firms’ inbound and 

outbound logistics flows. The selection of the studied firms was based upon an identified 

population in the Swedish vehicle industry (i.e. mostly sub-contractors). Firms in the industry 

having more than twenty employees were included in the population. The population consisted 

of 251 companies (i.e. 502 executives). Two matched questionnaires were developed. 93.2 % 

of the companies responded to at least one of the two questionnaires. A total of 418 responses 

(total response rate: 83.2 %) was collected from the identified population. An analysis of non-

response bias included all the non-response companies that did not answer either of the two 

questionnaires. No significant difference between the obtained responses and non-responses 

was found. A selection of univariate, bivariate, and multivariate statistical techniques and 

analyses was applied. The major contributions are a conceptualisa-tion of the vulnerability 

construct in firms’ inbound and outbound logistics flows and a synthesising dependence 
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scenario model. It is proposed that the vulnerability in firms’ inbound and outbound logistics 

flows may be measured and evaluated by four principal dimensions, namely service level, 

disturbance deviation, disturbance consequence, and disturbance trend.  

 

Suggestions for further research are given within and beyond vulnerability in firms’ inbound 

and outbound logistics flows. 

 

C) Ph. D. – International Journals 
 

 Svensson, G. (2003), “Sub-Contractor and Customer Sourcing and the Occurrence of 

Disturbances in Firms’ Inbound and Outbound Logistics Flows”, Supply Chain 

Management: An International Journal, Vol. 8, No. 1, pp. 41-56. 

 

 Svensson, G. (2002), “A Conceptual Framework of Vulnerability in Firm’s Inbound and 

Outbound Logistics Flows”, International Journal of Physical Distribution & Logistics 

Management, Vol. 32, No. 2, pp.110-134. 

 

 Svensson, G. (2002), “Dyadic Vulnerability in Companies’ Inbound and Outbound 

Logistics Flows”, International Journal of Logistics: Research and Applications, Vol. 5, 

No. 1, pp. 1-31 

 

 Svensson, G. (2001), “The Impact of Outsourcing on Quantitative and Qualitative 

Disturbances in Firms´ Inbound Logistics Flows”, International Journal of Logistics 

Management, Vol. 12, No. 1, pp. 21-35. 

 

 Svensson, G. (2001), “Firms´ Preventive Activities and the Occurrence of Disturbances in 

the Inbound and Outbound Logistics Flows”, International Journal of Logistics: Research 

and Applications, Vol. 4, No. 2, pp. 207-236.  

 

 Svensson, G. (2000), “A Conceptual Framework for the Analysis of Vulnerability in Supply 

Chains”, International Journal of Physical Distribution & Logistics Management, Vol. 30, 

No. 9, pp. 731-750. 
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3) Books and Book Chapters 
 

 

 Svensson (2012), Christian Grönroos – A Visionary Pioneer across Eras in Services, 

Services Marketing and Service Management, Sage. 

 

 Döving, R. and Svensson, G. (2010), Leksjoner i Markedvetenskap, (Eds.) Abstrakt Forlag, 

Oslo. 

 

 Svensson, G. and Wood, G. (2010), The Real Sun Tzu Uncut – The Art of War Revisited. 

 

 Lagrosen, S. and Svensson, G. (2010), Marketing – Broadening the Horizons, (Eds.) 

Overseas Press, India – New Asian/African Edition. 

 

 Andersson, S. and Svensson, G. (2009), Glocal Marketing – Think Globally and Act 

Locally, (Eds.) Studentlitteratur, Lund. 

 

 Svensson, G. and Wood, G. (2009), Business Ethics – Through Time and Across Contexts, 

(Eds.) Studentlitteratur, Lund. 

 

 Lagrosen, S. and Svensson, G. (2006), Marketing – Broadening the Horizons, (Eds.) 

Studentlitteratur, Lund – Scandinavian Edition. 

 

 Svensson, G. (2005), “Vulnerability in Supply Chains”, in Creation of Industrial 

Competitiveness, Pehrsson, A. and Al-Najjar, B. (eds.), Acta Wexionensia, No. 47/2005, 

Växjö, pp. 165-185. 
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4) Other Publications of Performed Research in International Journals 
 

 

I have performed other research projects that have not been connected to my Ph. D. These 

research efforts are divided into a number of main areas as follows:  

 

A) Service Quality in Service Encounters 

B) Business Relationships 

C) Supply Chain Management and Dependence between Actors, Activities, and Resources 

D) Methodology 

E) Conceptual Discussions of Constructs and Disciplines 

F) History Constructs 

G) Business Philosophies  

H) Corporate Ethics and Business Ethics in Private and Public Sectors 

I) Quality Management and Relationship Quality 

J) Leadership and Management Development 

K) Academic Publishing and Academic Journals 

L) Cause Related Marketing and Brand Management 

M) Higher Education Management 

N) Sustainability and Climate Change 

O) Teleology from Complexity Sciences and Business Contexts 

 

A) Service and Service Encounters 
 

This research area focuses on the construct of service quality in service encounters. My research 

in this field is closely related to services marketing. A number of articles have so far been 

produced as follows:  

 

 Zietsman, M. L., Moistert, P. G. and Svensson, G. (2017), “Perceived Price and Service 

Quality as Mediators between Price Fairness and Perceived Value in Business Banking 

Relationships: a Micro-Anterprise Perspective”, International Journal of Bank Marketing 

(Forthcoming Issue).  

 

 Slåtten, T., Gudbrand, L. and Svensson, G. (2018), ”The value of cultivating a norm for 

market orientation in professional service firms”, International Journal of Quality and 

Service Sciences (Forthcoming Issue). 

 

 Rodriguez, R., Svensson, G. and Román, S. (2017), “Teleological Actions in Sales Service 

Encounters: Before and After Purchase”, International Journal of Business Excellence 

(Forthcoming Issue)..  

 

 Slåtten, T., Svensson, G., Connolley, S., Bexrud, C. and Lægreid, T. (2017), “The 

Sponsorship Motive Matrix (SMM): A Framework for Categorising Firms’ Motives for 

Sponsoring Sports Events, European Journal of Tourism Research, Vol. 15, pp. 143-166. 

 

 Padin, C. and Svensson, G. (2017), ”Understanding Negative Emotions in Services through 

Teleological Actions”, International Journal of Quality and Service Sciences, Vol. 9, No.  

1, pp. 67-84. 

 

http://konstanza.emeraldinsight.com/journals.htm?issn=1756-669X
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 Petzer, D. J., De Meyer-Heydenrych, C. F. and Svensson, G. (2017), ”Perceived Justice, 

Service Satisfaction and Behavior Intentions Following Service Recovery Efforts in a South 

African Retail Banking Context”, International Journal of Bank Marketing, Vol. 35, No. 2, 

pp. 241-253.  

 

 Svensson, G. and Padin, C. (2016), ”Interactive Gaps and Cause-Effect-Outcomes in 

Processes and Interfaces of Teleological Service Encounters”, International Journal of 

Culture, Tourism, and Hospitality Research, Vol. 10, No. 3, pp. 261-271. 

 

 Svensson, G. and Padin, C. (2016), "Balancing Learning and Adaptive Curves in Service 

Encounters to Manage Critical Incidents", Scandinavian  Journal of Hospitality and 

Tourism, Vol. 16, pp. 1-17.  

 

 Otero-Neira, C., Padin, C., Sosa, J. C., Santos, M., Magana, I., and Svensson, G. (2016), 

”Negative Emotions in Mexican, Puerto Rican and Spanish Hospitals: A Multinational 

Assessment of Service Settings”. International Journal of Quality and Service Sciences, 

Vol. 8., No. 1, pp. pp. 17-37. 

 

 Padin, C., Svensson, G. and Wood, G. (2015), “A Model of Pilgrimage Tourism: Process, 

Interface, People and Sequence”, European Business Review, Vol. 28, No. 1, pp. 77-95. 

 

 Padin, C., Svensson, G., Otero-Neira, C. and Høgevold, N. (2015), “New Aspects of 

Research to Assess and Manage Critical Incidents in Service Encounters: Teleological 

Actions, Interactive Interface and Perceptual  Gaps”, International Journal of 

Contemporary  Hospitality Management, Vol. 27, No. 1, pp. 27-51. 

 

 Sosa, J. C., Magana, I., Padin, C., Otero-Neira, C., Santos, M. and Svensson, G. (2014), 

“An International and Comparative Study of Perceived Justice in Mexican, Puerto Rican 
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History of Marketing”, Journal of Management History, Vol. 40, No. 5, pp. 508-519. (14) 
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 Svensson, G. (2002), ”Supply Chain Management: the Reintegration of Marketing Issues 

in Logistics Theory and Practice”, European Business Review, Vol. 14, No. 6, pp. 426-436. 

(13) 

 

2001 (10) 
 

 Svensson, G. (2001), “The Measurement and Evaluation of Mutual Dependence in a Dyadic 

Business Relationship”, Journal of Business and Industrial Marketing, Vol. 17, No. 1, pp. 

56-74. (12) 

 

 Svensson, G. (2001), “Perceived Trust towards Suppliers and Customers in Supply Chains 

of the Swedish Automotive Industry”, International Journal of Physical Distribution & 

Logistics Management, Vol. 31, No. 9, pp. 635-650. (11) 

 

 Svensson, G. (2001), “Extending Trust and Mutual Trust in Business Relationships towards 

a Synchronised Trust Chain in Marketing Channels”, Management Decision, Vol. 39, No. 

6, pp. 431-440. (10) 

 

 Svensson, G. (2001), “The Impact of Outsourcing on Quantitative and Qualitative 

Disturbances in Firms´ Inbound Logistics Flows”, International Journal of Logistics 

Management, Vol. 12, No. 1, pp. 21-35. (9) 

 

 Svensson, G. (2001), “The Direction of Change in Multi-Item Measures of Service 

Quality”, Managing Service Quality, Vol. 11, No. 4, pp. 262-271. (8) 

 

 Svensson, G. (2001), “The Quality of Bi-Directional Service Quality in Dyadic Service 

Encounters”, Journal of Services Marketing, Vol. 15, No. 1, pp. 357-378. (7) 

 

 Svensson, G. (2001), “Re-evaluating the Marketing Concept”, European Business Review, 

Vol. 13, No. 2, pp. 95-100. (6) 

 

 Svensson, G. (2001), “Glocalization of Business Activities: A Glocal Strategy Approach”, 

Management Decision, Vol. 39, No 1, pp. 6-18. (5) 

 

This article has received the award ”Most Downloaded Articles – Top 200” Emerald 

publishing in 2005. The following text collected at Emerald summarizes the award: 

“Having compiled a list of the top 200 most downloaded Emerald articles ever, we are 

pleased to inform you that you are one of the authors of these successful articles. As part 

of Emerald your article appears alongside 50,000 articles from authors across the globe.” 

 

 Svensson, G. (2001), “Firms´ Preventive Activities and the Occurrence of Disturbances in 

the Inbound and Outbound Logistics Flows”, International Journal of Logistics: Research 

and Applications, Vol. 4, No. 2, pp. 207-236. (4) 

 

 Svensson, G. (2001), “Just-In-Time - the Reincarnation of Past Theory and Practice”, 

Journal of Management History, Vol. 39, No. 10, pp. 866-879. (3a) 
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The above article has received the Literati Awards for Excellence 2002 (Highly 

Commended Award/MCB Press/Emerald Literati Club. This article has also been 

translated into French for a French journal as follows:  

 

 Svensson, G. (2001), “Le JAT – Une nouvelle réinvention de la roue”, Revue Francaise 

de Gestion Industrielle, Vol. 20, No. 4, pp. 5-14. (3b) 

 

2000 (2) 
 

 Svensson, G. (2000), “The Creation of Value in a Holistic Supply Chain Context is an 

Illusion!”, CTT refereed paper series in Transport and Traffic, Chalmers University of 

Technology, Göteborg University. (2) 

 

 Svensson, G. (2000), “A Conceptual Framework for the Analysis of Vulnerability in Supply 

Chains”, International Journal of Physical Distribution & Logistics Management, Vol. 30, 

No. 9, pp. 731-750. (1) 
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6) Overview – International Conference Contributions 

 

 

Approximately 270 conference contributions have so far been produced from the various 

research areas during 1998-2018, all of which have been published in the appertaining 

conference proceedings, presented at different international research conferences, or are shortly 

to be so.  

 

During the year 2018, it has so far been planned a series of conference papers () from the 

various research areas to be presented at various international research conferences as 

follows: 

 

 Additional papers will be posted soon… 

 

 Payan, J., Padin, C. , Ferro, C. and Svensson, G. (2018), “The Impact of Opportunism and 

Conflict on Non-Economic and Economic Satisfaction in Business Relationships”, AMS 

World Marketing Congress, June 27-29, Porto, Portugal. (275)  

 

 Rodriguez, R., Svensson, G., Sergio, R. and Wood, G. (2018), “Comparing Sustainability 

Initiatives in Private and Public Health Care Sectors”, AMS World Marketing Congress, 

June 27-29, Porto, Portugal. (274)  
 

 Sosa-Varela, J. C. and Svensson, G. (2018), ”The Mediating Role of Trust and Commitment 

on Economic and Non-Economic Satisfaction in Buyer-Supplier Relationships”, CBIM 

International Conference, June 18-20, Mardrid, Spain. (273) 

 
 Høgevold, N., Svensson, G., Rodriguez, R. and Eriksson, D. (2018), “The Assessment of a 

TBL Dominant Logic in Sustainable Business Practices”, CBIM International Conference, 

June 18-20, Mardrid, Spain. (272) 
 

 Rodriguez, R., Svensson, G., Høgevold, N. and Eriksson, D. (2018), “Framing Past and 

Present Efforts and Priorities of Sustainability Initiatives”, CBIM International Conference, 

June 18-20, Mardrid, Spain. (271) 
 

 Rodriguez, R., Svensson, G., Høgevold, N. and Eriksson, D. (2018), “Value-Driven versus 

Business-Driven Sustainability Initiatives in Health Care Organizations”, CBIM 

International Conference, June 18-20, Mardrid, Spain. (270) 
 

 Sosa Varela, J. C. and Svensson, G. (2018), “Validating Satisfaction as a Mediator Between 

Quality Constructs in Ongoing Supplier Relationships”, Annual Conference of the Academy 

of Marketing Science, May 23-25, New Orleans, USA. (269) 

 

 Rodriguez, R., Svensson, G., Sergio, R. and Wood, G. (2018), “Examining Sales and 

Purchase Approaches in Complex Business Relationships”, Annual Conference of the 

Academy of Marketing Science, May 23-25, New Orleans, USA. (268) 

 

 Rodriguez, R., Svensson, G. and Eriksson, D. (2018), “Positioning and Planning of 

Sustainability Initiatives”, Annual Conference of the Academy of Marketing Science, May 

23-25, New Orleans, USA. (267) 
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During the year 2017, a series of conference papers (7) from the various research areas 

were presented at international research conferences as follows: 

 

 Svensson, G. and Padin, C. (2017), “Time-Oriented Sustainable Development in 

Agriculture”, IAICEC, Chiang Mai, Thailand, October 18. (266) 

 

 Payan, J., Ferro., C., Padin, C. and Svensson, G. (2017), “Action Alignment and Social 

Alignment Domains in Business Relationships, AMS World Marketing Congress, June 27-

July 1, Christchurch, New Zealand. (265)  

 

 Slåtten, T., Lien, G and Svensson, G. (2017), “The value of cultivating a norm for market 

orientation in professional service firms”, QMOD-conference, August 5-7, Elsinore, 

Denmark. (263) 

 

 The above paper has received a “Best Paper Award” at the 20th QMOD-ICQSS-

conference. 
 

 Sosa-Varela, J. C. and Svensson, G. (2017), “The Mediating Effect of Trust and 

Commitment on Economic and Non-Economic Satisfaction, Annual Conference of the 

Academy of Marketing Science, May 24-27, San Diego, USA. (262) 
 

 Svensson, G., Ferro., C., Høgevold, N., Padin, C. and Sosa-Varela, J. C. (2017), 

“Stakeholder Considerations in Corporate Efforts of Business Sustainability, Annual 

Conference of the Academy of Marketing Science, May 24-27, San Diego, USA. (261) 

 

 Svensson, G. and Høgevold, N. (2017), “A Framework To Monitor Corporate Sustainable 

Development in Supply Chains, Annual Conference of the Academy of Marketing Science, 

May 24-27, San Diego, USA. (260) 

 

 Sosa Varela, J. C., Ferro, C., Svensson, G., Padin, C., Høgevold, N., and Wagner, B. (2017), 

“Focal company considerations of stakeholders in sustainable business practices", 6th 

Sustainability, Ethics and Entrepreneurship Conference (SEE), February 27- March 2, San 

Juan, Puerto Rico. (259) 

 

During the year 2016, a series of conference papers (2) from the various research areas 

were presented at international research conferences as follows: 

 

 Svensson, G. and Padin, C. (2016), ”Interactive Gaps in Teleological Service Encounters”, 

AMS World Marketing Congress, July 19-23, Paris, France. (258) 

 

 Svensson, G. and Høgevold, N. (2016), ”Framing Business Sustainability Efforts through 

Time”, Annual Conference of the Academy of Marketing Science, May 18-21, Orlando, 

USA. (257) 

 

During the year 2015, a series of conference papers (10) from the various research areas 

were presented at international research conferences as follows: 

 

 Svensson, G. and Høgevold, N. (2015), “Business Sustainability Efforts through Time”, 

Odette School of Business Sustainability Symposium, Ontario, Canada, Oct 2-3. (256) 
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 Høgevold, N., Svensson, G., Sosa Varela, J. C., Klopper, HB., Padin, C., Ferro, C., Petzer, 

D. J. and Wagner, B. (2015), “Focal Companies Business Sustainability Efforts in 

Connection to their Considerations of Upstream, Downstream, Market and Societal 

Stakeholders”, Odette School of Business Sustainability Symposium, Ontario, Canada, Oct 

2-3. (255) 

 

 Payan, J. M., Hair, J., Svensson, G., Andersson, S. and Awuah, G. (2015), “Modeling 

Antecedents in Trust-Commitment Vendor Relationships”, AMS World Marketing 

Congress, July 14-18, Bari, Italy. (254) 

 

 Petzer, D. J., Svensson, G. and De Meyer, C. F. (2015), ”The influence of perceived justice 

on service satisfaction and behavioural intentions in service encounters at retail banks in a 

post-complaint setting”, Annual Conference of the Academy of Marketing Science, May 12-

15, Denver, USA. (253) 

 

 Svensson, G., Høgevold, N., Petzer, D. J., Ferro, C., Padin, C., Wagner, B. Sosa Varela, J. 

C. and Klopper, HB. (2015) “Developing a Business Sustainability Framework based upon 

the Triple Bottom Line Approach”, Annual Conference of the Academy of Marketing 

Science, May 12-15, Denver, USA. (252) 

 

 Svensson, G., Høgevold, N., Sosa Varela, J. Klopper, HB., Padin, C., Ferro, C., Wagner, B. 

and Petzer, D. J., (2015), “A Stakeholder Construct of Business Sustainability Efforts”, 

Annual Conference of the Academy of Marketing Science, May 12-15, Denver, USA. (251) 

 

 Svensson, G. (2015), “Publicar en Revistas Cientificas Internacionales – por que no?”, IX 

Congreso de Investigacion y Creación Académica, Universidad de Puerto Rico, May 8, 

San Juan, Puerto Rico. (250) 



 Svensson, G. (2015), “Un Modelo para Analizar Sostenibilidad en Organizaciones, redes, 

mercado y sociedad”, IX Congreso de Investigacion y Creación Académica, May 8, San 

Juan, Puerto Rico. (249) 
 

 Sosa-Varela, J.C; Sánchez, M., Sobrino, C. and Svensson, G (2015), ”Determinants of 

Relationship Quality in Puerto Rican Buyer-Supplier Relationships”, Business Association 

of Latin American Studies Conference, March 25-27, San Juan, Puerto Rico. (248) 

 

 Sosa-Varela, J.C, Svensson, G., Magana, I., Padin, C., Otero, C. and Santos Corrada, M. 

(2015), ”Negative Emotions in Mexican, Puerto Rican and Spanish Hospitals: A 

Multinational Assessment of Service Settings”, Business Association of Latin American 

Studies Conference, March 25-27, San Juan, Puerto Rico. (247) 

 

During the year 2014, a series of conference papers (12) from the various research areas 

were presented at international research conferences as follows: 

 

 Sosa, J.C.; Svensson, G.; Høgevold, N.; Padin, C.; Ferro, C.; Wagner, B.; Petzer, D.J. and 

Klopper, H.B. (2014), “A Stakeholder Framework in Sustainable Business Practices”, 5th 

Congreso COIDINE: Competitividad Empresarial: Retos y Perspectivas. November 21, 

Gurabo, Puerto Rico. (246) 
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 Padin, C., Svensson, G., Otero-Neira, C. and Høgevold, N.  (2014), ”Teleological Actions 

in Negative Service Encounters”, World Marketing Congress, Aug 5-8, Lima, Peru. (245) 

 

 Sosa, J. C., Svensson, G., Padin, C., Høgevold, N., Wagner, B., Ferro, C., Petzer, D. and 

Klopper, HB., and (2014), ”Norwegian Best Practice of Sustainable Business Models ”, 

World Marketing Congress, Aug 5-8, Lima, Peru. (244) 

 

 Svensson, G., Høgevold, N., Petzer, D., Padin, C., Sosa-Varela, J.C., Klopper, HB., Ferro, 

C. and Wagner, B. (2014), “A Business Sustainability Index - Findings and Framework”, 

International Conference on Business and Management, June 17-19, Taipei, Taiwan. (243) 

  

Svensson, G., Høgevold, N., Klopper, HB., Padin, C., Sosa-Varela, J.C., Petzer, D., 

Wagner, B. and Ferro, C. (2014), “Sustainable Business Models - Insights and Lessons 

Learned”, International Conference on Business and Management, June 17-19, Taipei, 

Taiwan. (242) 

 

 Petzer, D. Svensson, G., Høgevold, N., Padin, C., Klopper, HB., Ferro, C., Sosa, J. C., and 

Wagner, B.  (2014), “Developing a comprehensive Business Sustainability Index based 

upon the triple bottom line (TBL) approach”, EMAC, June 3-6, Valencia, Spain. (241) 

 

 Svensson, G., Sosa, J. C., Høgevold, N., Padin, C., Ferro, C., Wagner, B., Petzer, D. and 

Klopper, HB.  (2014), ”Practices of Business Sustainability: Models and Cases”, Annual 

Conference of the Academy of Marketing Science, May 21-23, Indianapolis, USA. (240) 
 

 Sosa, J.C., Sanchez, M. and Svensson, G. (2014), “Determinants of Relationship Quality in 

Puerto Rican Buyer-Supplier Relationships”, 2014 BALAS Annual Conference, April 9-12, 

Port of Spain, Trinidad and Tobago. (239) 

 

 Sosa, J.C., Svensson, G., Padin, C., Høgevold, N., Wagner, B., Petzer, D. and Klopper, H.B. 

(2014), “Operationalizing the Triple Bottom Line: – An International Research Project”, 

2014 AIB-LAT Meeting, , March 20-22, Medellin, Colombia. (238) 

 

 Sosa, J. C., Svensson, G., Padin, C., Høgevold, N., Wagner, B., Petzer, D. and Klopper, H. 

B. (2014), “Operationalizing the Triple Bottom Line – An International Research Project”, 

Academy of International Business Studies, Latin American Chapter Annual Meeting, 

March 20-22, Medellin, Colombia. (237) 

 

 Sosa, J. C., Giraldo, M., Brambilla, F. and Svensson, G. (2014), “Latin American 

Perspectives on Negative Service Encounters: The Case of Telecommunications Industry 

in Brazil, Colombia and Puerto Rico”, Academy of International Business Studies, Latin 

American Chapter Annual Meeting, March 20-22, Medellin, Colombia. (236) 

 

 Sosa, J. C., Svensson, G., Padin, C., Ferro, C., Høgevold, N. M., Wagner, B., Petzer, D. J. 

and Klopper, H. B. (2014), ”Business Sustainability Index: an International Project for 

Measure Sustainable Business Practices”, Quest for Global Competitiveness, March 13-14, 

San Juan, Puerto Rico. (235) 

 

During the year 2013, a series of conference papers (28) from the various research areas 

were presented at international research conferences as follows: 

 

https://webmail.suagm.edu/OWA/redir.aspx?C=MucTf7iUAUy-avara3RtkGR1Sa-r99AIH7CEeJMKKabyRETwXx7EGqartqvtRIWoqgxW-jD9Ns8.&URL=http%3a%2f%2fmeetings.aib.msu.edu%2fupload%2flat%2f2014%2fAIBLAT13-MS0060.pdf
https://webmail.suagm.edu/OWA/redir.aspx?C=MucTf7iUAUy-avara3RtkGR1Sa-r99AIH7CEeJMKKabyRETwXx7EGqartqvtRIWoqgxW-jD9Ns8.&URL=http%3a%2f%2fmeetings.aib.msu.edu%2fupload%2flat%2f2014%2fAIBLAT13-MS0060.pdf
https://webmail.suagm.edu/OWA/redir.aspx?C=TOxsluSkKU6DJEgbLAFHL7V7dkWz99AIktEMRiYrPwtg24F-pUJee0V-nED8-5RHFbEccTz9Z5c.&URL=http%3a%2f%2fmeetings.aib.msu.edu%2fupload%2flat%2f2014%2fAIBLAT13-MS0058.pdf
https://webmail.suagm.edu/OWA/redir.aspx?C=TOxsluSkKU6DJEgbLAFHL7V7dkWz99AIktEMRiYrPwtg24F-pUJee0V-nED8-5RHFbEccTz9Z5c.&URL=http%3a%2f%2fmeetings.aib.msu.edu%2fupload%2flat%2f2014%2fAIBLAT13-MS0058.pdf
https://webmail.suagm.edu/OWA/redir.aspx?C=TOxsluSkKU6DJEgbLAFHL7V7dkWz99AIktEMRiYrPwtg24F-pUJee0V-nED8-5RHFbEccTz9Z5c.&URL=http%3a%2f%2fmeetings.aib.msu.edu%2fupload%2flat%2f2014%2fAIBLAT13-MS0058.pdf
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 Wagner, B. and Svensson, G. (2013), “Transformative Business Sustainability; A 

Framework”, International Symposium of Building a Sustainable Future in Sub-Saharan 

Africa: Water Security, Food Security, Business and Policy, Nov 26-27, Johannesburg, 

South Africa. (234) 

 

 Svensson, G., Høgevold, N., Wagner, B., Petzer, D., Klopper, HB., Padin, C., Ferro, C. and 

Sosa, J. C.,  “Sustainable Business Practices: Findings and Theory development”, 

International Symposium of Building a Sustainable Future in Sub-Saharan Africa: Water 

Security, Food Security, Business and Policy, Nov 26-27, Johannesburg, South Africa. 

(233) 

 

 dos Santos, M., Svensson, G., Høgevold, N. and Padin, C. (2013), “Implementation, 

Monitoring and Evaluation of Sustainable Business Practices”, International Symposium of 

Building a Sustainable Future in Sub-Saharan Africa: Water Security, Food Security, 

Business and Policy, Nov 26-27, Johannesburg, South Africa. (232) 

 

 Petzer, D., Klopper, HB., Høgevold, N., Padin, C., Ferro, C., Sosa, J. C., Wagner, B. and 

Svensson, G. (2013), “An International Research Project on Business Sustainability”, 

International Symposium of Building a Sustainable Future in Sub-Saharan Africa: Water 

Security, Food Security, Business and Policy, Nov 26-27, Johannesburg, South Africa. 

(231) 

 

 Høgevold, N., Padin, C., Svensson, G. and dos Santos, M. (2013), “A Comparison of 

Sustainable Business Models between Goods and Service Industries”, International 

Symposium of Building a Sustainable Future in Sub-Saharan Africa: Water Security, Food 

Security, Business and Policy, Nov 26-27, Johannesburg, South Africa. (230) 

 

 Khumal, D., Klopper, HB. and Svensson, G. (2013), “Banking on sustainability within the 

financial services industry”, International Symposium of Building a Sustainable Future in 

Sub-Saharan Africa: Water Security, Food Security, Business and Policy, Nov 26-27, 

Johannesburg, South Africa. (229) 

 

 Klopper, H.B, Petzer, D.J. Svensson, G., Padin, C., Sosa, J. C., Wagner, B., Høgevold, N. 

and Ferro, C. (2013),  “Developing a Business Sustainability Index – a Multi-Country 

Effort”, Research Day – Monash University, October 31, Johannesburg, South Africa. (228) 

 

 Sosa, J. C., Brambilla, F., Giraldo, M. and Svensson, G. (2013). “Perceived Justice and 

Emotions in Brazilian, Colombian and Puertorrican Companies: A Multinational 

Assessment for Service Settings”, CLADEA Annual Conference, October 20-22, Rio de 

Janeiro, Brazil. (227) 

 

 Padín, C., Magaña, I. y Svensson, G (2013), “Gestión turística sustentable: la participación 

y colaboración para la innovación”,  III Congresso Internacional de Turismo da ESG/IPCA, 

October 18-19, Barcelos, Portugal. (226) 
 

 Klopper, H.B, Petzer, D.J. Svensson, G., Padin, C., Sosa, J. C., Wagner, B., Høgevold, N. 

and Ferro, C. (2013),  “Developing a Business Sustainability Index – a Multi-Country 

Effort”, 23rd Annual Southern African Institute of Management Scientists Conference, 

September 15-17, Potchefstroom, South Africa. (225) 
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 Padín, C. and Svensson, G (2013), “Examining Critical Incidents in Rural Tourism 

Encounters: A Teleological Framework from Complexity Sciences”, ORTE – International 

Conference on Rural Tourism, September 4-7, Averio, Portugal. (224) 

 

 Payan, J., Svensson, G. and Høgevold, N. (2012), “Risk Aversion and Attributes of Study 

Abroad Programs Among Marketing Majors in The U.S. and Norway: Validation of Cross-

Cultural Scales”, World Marketing Congress, July 17-20, Melbourne, Australia. (223) 

 

 Callaghan, M., Wood, G., Svensson, G., Singh, J. Andersson, S. (2013), “Codes of Ethics 

Artifacts in Australia, Canada and Sweden: A Longitudinal Study”, World Marketing 

Congress, July 17-20, Melbourne, Australia. (222) 

 

 Svensson, G., Wagner, B., Petzer, D. J., Padin, C., Klopper, H. B., Sosa, J. C and Høgevold, 

N. (2013), “Business Sustainability Index – A Research Network and International 

Research Project”, 19th International Conference on Recent Advances in Retailing and 

Services Science, July 7-10, Philadelphia, USA. (221) 

 

 Padin, C., Svensson, G. and Wagner, B. (2013), “Ecologic, Social and Economic Efforts 

and Achievements of Business Sustainability Inter-Connected in Business Networks”, 19th 

International Conference on Recent Advances in Retailing and Services Science, July 7-10, 

Philadelphia, USA. (220) 

 

 Padin, C., Svensson, G. and Lee, T-R. (2013), “Sostenibilidad y Desarrollo Regional: 

Modelo Multinivel de Turismo Sostenible”, 18th APDR Congress, June 20-22, Braga, 

Portugal. (219) 
 

 Høgevold, N., Svensson, G., Sosa Varela, J. C., Padin, C., Wagner, B., Petzer, D. and  

Klopper, H.B. (2013), “International Research on Business Sustainability in Business 

Networks: Current Status and Future Studies”, Transformation in a Changing Climate, June 

19-21, 2013, Oslo, Norway. (218) 
 

 Klopper, H.B., Petzer, D., Svensson, G., Wagner, B., Padin, C., Sosa Varela, J. C. and 

Høgevold, N. (2013), "Business Sustainability Index – A Research Network and 

International Research Project”,  Annual Emerging Markets Conference Board, June 19-20, 

Port Elizabeth, South Africa. (217) 
 

 Klopper, H.B, Petzer, D.J. Svensson, G., Padin, C., Sosa, J. C., Wagner, B., Høgevold, N. 

and Ferro, C. (2013), “Business Sustainability Index – A Research Network and 

International Research Project”, Emerging Markets Conference Board, June 17-20, Port 

Elizabeth, South Africa. (216) 
 

 Høgevold, N. and Svensson, G. (2013), “A Business Sustainability Model Applied in 

Services”, Johan Arndt Conference, May 30-31, Oslo, Norway. (215) 
 

 Sosa Varela, J. C., Padin, C., Ferro, C., Høgevold, N. M., Svensson, G., Wagner, B., Petzer, 

D. J. and Klopper, H. B. (2013), “A Research Network and International Research Project 

on Business Sustainability”, Johan Arndt Conference, May 30-31, Oslo, Norway. (214)  
 

 Svensson, G., Mysen, T. Padin, C. Ferro, C., Mpinganjira, M, Bogaards, M., Hutchinson, 

D., Singh, J., Rindell, A., Billström, A. Lee, T-R. (2013), ”Satisfaction as a Mediator 
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between Quality Constructs in Manufacturer-Supplier Relationships – Cross-Cultural 

Findings”, Johan Arndt Conference, May 30-31, Oslo, Norway. (213) 
 

 Svaeri, S., Svensson, G., Petzer, D. and Meyer, C. (2013), ”A Measurement Model for 

Perceived Justice. The Case of South African Airline and Hospital Industries.”, Johan Arndt 

Conference, May 30-31, Oslo, Norway. (212) 

 

 Padin, C., Ferro, C. Mysen, T. and Svensson, G. (2013), ”The Role of Economic and Non-

Economic Satisfaction in Business Relationships”, Johan Arndt Conference, May 30-31, 

Oslo, Norway. (211) 
 

 Svensson, G., Padin, C., Sosa, J. C., Wagner, B., Petzer, D. J., Klopper, H. B. and  

Høgevold, N. (2013), “International research on business sustainability in business 

networks: current status and future studies”, Annual Conference of the Academy of 

Marketing Science, May 15-18, Monterey, USA. (210) 

 

 Sosa, J.C., Svensson, G. and Miranda, E. (2013), “Assessment of Buyer- Supplier 

Relationships in Puerto Rico’s SMEs”. Annual Conference of the Academy of Marketing 

Science, May 15-18, Monterey, USA. (209) 

 

 Sosa, J.C., Svensson, G., Bambrilla, F. and Giraldo, M. E. (2013), “Perceived Justice & 

Emotions in a Negative Service Encounter: A Latin American Perspective”. Annual 

Conference of the Academy of Marketing Science, May 15-18, Monterey, USA. (208) 

 

 Sosa, J.C., Svensson, G., Gonzalez, J., Luna, D., Machado, A. and Santiago, R. (2013), 

“Determinantes de Satisfacción en Relaciones de Negocios: El Caso de las PyMES en 

Puerto Rico”, 5th Simposio de Investigación del International Council for Small Business, 

Febrero 23, Puerto Rico. (207) 

 

During the year 2012, a series of conference papers (24) from the various research areas 

were presented at international research conferences as follows: 

 

 Payan, J., Svensson, G. and Høgevold, N. (2012), “A Review and Cross-National Factor 

Analyses of Motivators and Deterrents to Study Abroad", Society of Marketing Advances 

Conference, October 31 - November 3, Orlando, USA. (206) 
 

 Sosa, J. C. and Svensson, G. (2012). “Determinants of Buyer-Supplier Relationships in 

Puerto Rico's Small and Medium Enterpises”, CLADEA Annual Conference, October 22-

24, Lima, Peru. (205) 
 

 Padin, C., Sosa, J.C and Svensson, G (2012). “Las Investigaciones Academicas: Proceso, 

Estructura y Publicacion”, CLADEA Annual Conference, October 22-24, Lima, Peru. (204) 

 

 Padin, C., Sosa, J. C. and Svensson, G. (2012), “Las investigaciones académicas: proceso, 

estructura y publicación”, Colegas del Consejo Latinoamericano de Escuelas de 

Administración (CLADEA), October 22-24, Lima, Peru. (203)  
 

 Padín, C., Magaña, I. y Svensson, G (2012), “Planificación integral  

sustentable: la visión participativa del proceso turístico”, La VI congreso de la Academia 

Mexicana de Investigación Turística (AMIT), October 2-6, Colima, México. (202) 

 



74 

 

 Padin, C. and Svensson, G. (2012), ”Sustainable Tourism: Components and Interfaces 

Involved in Planning”, IS2012 – Innovation for Sustainability, September 27-28, Porto, 

Portugal. (201) 

 

 Svensson, G., Wagner, B. and Padin, C. (2012), ”A Concept of Business Sustainability”, 

IS2012 – Innovation for Sustainability, September 27-28, Porto, Portugal. (200) 

 

 Payan, J., Svensson, G. and Høgevold, N.. (2012), “The Effect of Risk Aversion and 

Attributes of Study Abroad on the Future Likeliness to Study Abroad: A Study of US and 

Norwegian Undergraduate Marketing Students”, Atlantic Marketing Association 

Conference, September 27-29, Williamsburg. (199) 

 

 Payan, J., Svensson, G. and Høgevold, N. (2012), “Motivators and Deterrents to Study 

Abroad:  A Study of USA, Norway and Swedish Undergraduate Marketing Majors”, 

Marketing Management Association Conference, September 18-20, New Orleans. (198) 
 

 De Meyer, C.F., Petzer, D.J., Svensson, G. and Svari, S. 2012, ”Exploring negative 

emotions patients experience following a service failure in the South African healthcare 

sector”, South African Institute of Management Scientists (SAIMS) Conference, 

Stellenbosch, South Africa, September 10-11. (197) 

 

 Santos, M., Magaña, I., Sosa-Varela, J. C. and Svensson, G. (2012), ”Antecedents and 

Effects of Perceived Justice and Negative Emotions in the Health Care Industry: A Cross-

Country Comparison”, World Marketing Congress, Aug 28-Sep 1, Atlanta, USA. (196) 

 

 Svensson, G., Dos Santos, M. A. O. and Padin, C. (2012), ”A Social Emphasis to Triple 

Bottom Line Reporting of Corporate Sustainability Efforts”, World Marketing Congress, 

Aug 28-Sep 1, Atlanta, USA. (195) 

 

 Svensson, G., Wagner, B. and Padin, C. (2012), “A Framework of Business Sustainability 

– An Illustration”, World Marketing Congress, Aug 28-Sep 1, Atlanta, USA. (194) 
 

 Svensson, G. and Padin, C. (2012), ”Complexity Sciences in Service Research – Challenges 

and Opportunities”, World Marketing Congress, Aug 28-Sep 1, Atlanta, USA. (193) 

 

 Padin, C. and Svensson, G. (2012), ”Un modelo de planificación turística sustentable: 

componentes y relaciones”, 18th APDR Congress, June 13-16, Faro, Portugal. (192) 

 

 Svensson, G., Wagner, B. and Padin, C.  (2012), ”Framing Business Sustainability in the 

Market and Society”, 18th APDR Congress, June 13-16, Faro, Portugal. (191) 

 

 Mysen, T., Svensson, G. and Tronvoll, B. (2012), "The Influence of Shared Business Ethics 

on B2B Relationship Commitment: A Nordic Comparative Study", Johan Arndt 

Conference, May 30-June 1, Oslo, Norway. (190) 

 

 Svensson, G., Dos Santos, M. and Padin, C. (2012), ”A Socially Adapted Bottom Line 

Approach to Sustainability”, Johan Arndt Conference, May 30-June 1, Oslo, Norway. (189) 

 

 Svensson, G. and Padin, C. (2012), ”Complexity in Services”, Johan Arndt Conference, 

May 30-June 1, Oslo, Norway. (188) 
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 Svensson, G. and Padin, C. (2012), “Teleological Approaches from Complexity Sciences 

in Services”, Annual Conference of the Academy of Marketing Science, May 15-19, New 

Orleans, USA. (187) 

 

 Santos Corrada, M. Sosa, J.C. and Svensson, G. (2012), “Customers Service Experience in 

Hospitals: A DIP and SOS Construct of Negative Encounters”. Annual Conference of the 

Academy of Marketing Science, May 15-19, New Orleans, USA. (186) 

 

 Sosa, J.C., Svensson, G., Natalizio, N., Lora, L, Bousoño, C. and Rivera, R. (2012), 

“Antecedents and Effects of Perceived Justice and Negative Emotions in the 

Telecommunications Industry in Puerto Rico”, 8th Quest for Global Competitiveness 

Conference, March 15-16, San Juan, Puerto Rico. (185) 

 

 Sosa, J.C, Svensson, G., Miranda, E., Almodóvar, S., and O’Ferral, G. (2012), “Meta-

Relqual Construct for Small and Medium Enterprises in Puerto Rico”, 8th Quest for Global 

Competitiveness Conference, March 15-16, San Juan, Puerto Rico. (184) 

 

 Sosa, J.C, Svensson, G., Ansa, Ramon, Torres, V, Quinones, J., Rodriguez, J., and Pena, E. 

(2012), “Antedecedents and Effects of Perceived Justice and Negative Emotions in the 

Hotel Industry in Puerto Rico”, X Encuentro de de Investigadores, March 8-9, Universidad 

del Turabo, Puerto Rico. (183) 

 

During the year 2011, a series of conference papers (13) from the various research areas 

were presented at international research conferences as follows: 

 

2011 
 

 Svensson, G. (2012), “La Sustentabilidad de Negocios: Un Modelo Basado en la Línea de 

Triple Fondo”, Colegas del Consejo Latinoamericano de Escuelas de Administración 

(CLADEA), October 20-23, San Juan, Puerto Rico. (182) 

 

 Wagner, B. and Svensson, G. (2011), “Transformative Business Sustainability – The 

Bartlett-Case”, IMP Conference, September 1-3, Glasgow, UK. (181) 

 

 Svensson, G. and Wagner. B. (2011), “A Model of Transformative Business Sustainability: 

Sources and Stakeholders”, SCMIS, August 29-30, Florence, Italy. (180) 

 

 Svensson, G. and Wagner, B. (2011), “A Process and Model of Business Sustainability”, 

World Marketing Congress, July 19-23, Reims, France. (179) 

 

 De Meyer, C. F., Petzer, D. J., Svari, S. and Svensson, G. (2011), ”Perceived Justice in 

South African Service Encounters: A Comparison between Airline and Hospital Industries”, 

17th International Conference on Recent Advances in Retailing and Services Science, July 

15-18, San Diego, USA. (178) 

 

 Petzer, D. J., De Meyer, C. F., Svari, S. and Svensson, G. (2011), ” Negative Emotions in 

South African Service Encounters: A Comparison between Airline and Hospital Industries”, 

17th International Conference on Recent Advances in Retailing and Services Science, July 

15-18, San Diego, USA. (177) 
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 Svari, S., Petzer, D. J., De Meyer, C. F. and Svensson, G. (2011), ”Emotional Responses to 

Negative Service Encounters with Airlines and Hospitals in South Africa”, 12th 

International Research Symposium on Service Excellence in Management, June 2-5, Ithaca 

New York, USA. (176) 

 

 Sosa Varela, J. C., Svensson, G. and Mysen, T. (2011), “Quality Constructs Influence on 

Satisfaction in Puerto Rican Business Relationships”, Annual Conference of the Academy 

of Marketing Science, May 25-28, Miami, USA. (175) 

 

 Svensson, G. and Wagner, B. (2011), “Marketing of Business Sustainability: A Case 

Illustration Beyond Corporate Boundaries”, Annual Conference of the Academy of 

Marketing Science, May 25-28, Miami, USA. (174) 

 

 Sosa Varela, J. C., Svensson, G. and Mysen, T. (2011), “RELQUAL in Puerto Rican in 

Business Relationships”, CBIM Academic Workshop, January 14-17, San Juan, Puerto Rico. 

(173)  

 

 Høgevold, N. and Svensson, G. (2011), “Implementation of a Sustainable Business Model 

– A Case Study”, CBIM Academic Workshop, January 14-17, San Juan, Puerto Rico. (172)  

 

 Svensson, G. and Wagner, B. (2011), “A Process towards a Sustainable Business Model: 

An Illustration”, CBIM Academic Workshop, January 14-17, San Juan, Puerto Rico. (171)  

 

 Mysen, T., Svensson, G. Rindell, A. and Billström, A. (2011), “The Influence of 

Commitment-Trust Supported Satisfaction on Coordination, Cooperation and Continuity 

Expectance”, CBIM Academic Workshop, January 14-17, San Juan, Puerto Rico. (170)  

 

2010 
 

During the year 2010, a series of conference papers (17) from the various research areas 

were presented at international research conferences as follows: 

 

 Whyatt, G., Payan, J., Wood, G., Callaghan, M. and Svensson, G.  (2010), “Communicating 

the Ethos of Corporate Codes of Ethics in the UK and the USA”, Australian and New 

Zealand Academy of Management, Adelaide, December 7-10. (169)  

 

 Svensson, G. (2010), “Komplexitetsteori i strategiforskning?”, FEKIS-konferensen, 

Sweden, December 1-2. (168) 

 

 Svensson, G. (2010), “Forskningsprocess och artikelstruktur i internationell publicering?”, 

FEKIS-konferensen, Sweden, December 1-2. (167) 

 

 Wagner, B. and Svensson, G. (2010), “Sustainable Business Cycles: Some Findings from 

Sweden and the UK, SCMIS, Hong Kong, October 7-8. (166) 

 

 Svensson, G. (2010), “Transparent Understanding and Foresight of the Scholarly Research 

Process”, International Research Symposium in Service Management, Mauritius, August 

24-27. (165) 
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 Svensson, G. and B. Wagner (2010), “A Sustainable Business Model in Services”, 

International Research Symposium in Service Management, Mauritius, August 24-27. (165) 

 

 Wagner, B. and Svensson, G. (2010), “An Illustration of a Sustainable Business Cycle”, 

AMS Cultural Perspectives in Marketing Conference, July 21-24, Lille, France. (164) 

 

 Høgevold, N., Mysen, T. and Svensson, G. (2010), “Relationship Quality: Illustrations of 

Best and Worst”, AMS Cultural Perspectives in Marketing Conference, July 21-24, Lille, 

France. (163) 

 

 Svensson, G. (2010), ”Transformative Chain Management in SCM”, 17th International 

Conference on Recent Advances in Retailing and Services Science, July 2-5, Istanbul, 

Turkey. (162) 

 

 Sværi, S. and Svensson, G. (2010), ”Customer Reactions to Unjust Service Encounters - 

Antecedents and Effects of Negative Emotions in the Tourism and Hospitality Industry”, 

17th International Conference on Recent Advances in Retailing and Services Science, July 

2-5, Istanbul, Turkey. (161) 

 

 Sværi, S., Svensson, G. and Slåtten, T. (2010), ” A Conceptual Framework of Perceived 

Justice in Negative Service Encounters and Complaint Handling: A Process Perspective”, 

17th International Conference on Recent Advances in Retailing and Services Science, July 

2-5, Istanbul, Turkey. (160) 

 

 Billström, A., Svensson, G., Mysen, T. and Rindell, A. (2010), ”Satisfaction as a Mediator 

of Nordic Business Relationships”, 17th International Conference on Recent Advances in 

Retailing and Services Science, July 2-5, Istanbul, Turkey. (159) 

 

 Billström, A., Svensson, G., Mysen, T. and Rindell, A. (2010), ”Context, Structure and 

Norms in Nordic Business Relationships”, 17th International Conference on Recent 

Advances in Retailing and Services Science, July 2-5, Istanbul, Turkey. (158) 

 

 Svensson, G. and Wood, M. (2010), “Teleology from Complexity Sciences in Business 

Ethics: Formative, Rationalist or Transformative?”, Annual Conference of the Academy of 

Marketing Science, May 26-29, Portland, USA. (157) 

 

 Wagner, B. and Svensson, G. (2010), “Shopping Our Way to Sustainability: Consumer 

Power and the Impact on Sustainable Business Practice.”, International Conference on 

Corporate Social Responsibility, March 26, Taichung, Taiwan. (156) 

 

 Mysen, T., Høgevold, N. and Svensson, G. (2010), “Investigating Relationship Quality in 

Supply Chain Relationships: A Dyadic Exploratory Approach”, CBIM Academic 

Workshop, January 15-18, San Juan, Puerto Rico. (155)  

 

 Svensson, G. and Wagner, B. (2010), “A Case Study of a Sustainable Business Cycle”, 

CBIM Academic Workshop, January 15-18, San Juan, Puerto Rico. (154)  

 

2009 
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During the year 2009, a series of conference papers (21) from the various research areas 

were presented at international research conferences as follows: 

 

 Svensson, G. and Wood, G. (2009), “Structures, Processes and Performance of Corproate 

and Business Ethics in Supply Chains”, Australian and New Zealand Academy of 

Management, December 2-4, Melbourne, Australia. (153) 

 

 Svensson, G. and Wood, G. (2009), “Complexity Sciences and Business Ethics: a Different 

perspective”, Australian and New Zealand Academy of Management, December 2-4, 

Melbourne, Australia. (152) 

 

 Sværi, S., Slåtten, T., Svensson, G. and Edvardsson, B.. (2009), “Negative Emotions in 

Customers’ Service Experience Firms’ Service Recovery in the Norwegian Tourism 

Industry”, Australia and New Zealand Marketing Academy, November 30 - December 2, 

Melbourne, Australia. (151) 

 

 Svensson, G., Wood, G., Singh, J., Payan, J. and Callaghan, M. (2009), “Corporate Codes 

of Ethics in Australia, Canada and USA: Measurement and Structural Properties of a Cross-

Cultural Model”, Australia and New Zealand Marketing Academy, November 30 - 

December 2, Melbourne, Australia. (150) 

 

 Singh, J., Svensson, G., Wood, G. and Callaghan, M. (2009), “A Longitudinal and Cross-

Cultural Study of Codes of Ethics of Australian, Canadian and Swedish Corporations”, 

World Marketing Congress, July 22-25, Oslo, Norway. (149) 

 

 Sværi, S., Slåtten, T., Svensson, G. and Edvardsson, B. (2009), “Customers’ Service 

Experience and Firms’ Service Recovery: A Study of Negative Emotions in the Norwegian 

Tourism Industry”, World Marketing Congress, July 22-25, Oslo, Norway. (148) 

 

 Mysen, T. and Svensson, G. (2009), “Assessment of Relationship Quality in Supply Chains 

in Norway”, World Marketing Congress, July 22-25, Oslo, Norway. (147) 

 

 Payan, J., Svensson, G., Awuah, G. and Andersson, S. (2009), “Relationship Quality in 

Interorganizational Contexts”, World Marketing Congress, July 22-25, Oslo, Norway. (146) 

 

 Wagner, B. and Svensson, G. (2009), ”Sustainable Supply Chains: Overview and Research 

Agenda”, SCMIS, July 19-21, Tai Chung, Taiwan. (145) 

 

 Babin, B. and Svensson, G. (2009), ”Structural Equation Modeling: Concerns of Validity 

and Reliability”, 16th International Conference on Recent Advances in Retailing and 

Services Science, July 6-9, Niagara Falls, Canada. (144) 

 

 Mysen, T. and Svensson, G. (2009), ”Antecedents and Consequences of Supplier 

Opportunism”, 16th International Conference on Recent Advances in Retailing and Services 

Science, July 6-9, Niagara Falls, Canada. (143) 

 

 Mysen, T., Høgevold, N. and Svensson, G. (2009), ”Best and Worst Relationship Quality 

in Power Asymmetric Supply Chain Relationships: A Dyadic, Exploratory Approach”, 16th 

International Conference on Recent Advances in Retailing and Services Science, July 6-9, 

Niagara Falls, Canada. (142) 
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 Billström, A. and Svensson, G. (2009), ”Satisfaction – Antecedents and Postcedents in 

Swedish Business Relationships”, 16th International Conference on Recent Advances in 

Retailing and Services Science, July 6-9, Niagara Falls, Canada. (141) 

 

 Billström, A. and Svensson, G. (2009), ”Ethical Concerns and Relationship Quality in 

Business Relationships: The Case of Sweden”, 16th International Conference on Recent 

Advances in Retailing and Services Science, July 6-9, Niagara Falls, Canada. (140) 

 

 Helgesson, T., Svensson, G., Slåtten, T. and Tronvoll, B. (2009), ”Services Marketing 

Journals – An Examination of Longitudinal Characteristics”, 16th International Conference 

on Recent Advances in Retailing and Services Science, July 6-9, Niagara Falls, Canada. 

(139) 

 

 Helgesson, T., Svensson, G., Tronvoll, B. and Slåtten, T. (2009), ”Mainstream Marketing 

Journals – An Examination of Longitudinal Characteristics”, 16th International Conference 

on Recent Advances in Retailing and Services Science, July 6-9, Niagara Falls, Canada. 

(138) 

 

 Sværi, S. and Svensson, G. (2009), ”Hospitality and Tourism Journals – An Examination 

of Longitudinal Characteristics”, 16th International Conference on Recent Advances in 

Retailing and Services Science, July 6-9, Niagara Falls, Canada. (137) 

 

 Sværi, S., Svensson, G., Slåtten, T. and Tronvoll, B. (2009), ”Logistics Journals – An 

Examination of Longitudinal Characteristics”, 16th International Conference on Recent 

Advances in Retailing and Services Science, July 6-9, Niagara Falls, Canada. (136) 

 

 Svensson, G. (2009), “Transparency of SCM-Ethics”, Annual Conference of the Academy 

of Marketing Science, May 20-23, Baltimore, USA. (135) 

 

 Svensson, G., Wood, M. and Callaghan, M. (2009), “An Ethical Perspective on Sustainable 

Business Practices”, Annual Conference of the Academy of Marketing Science, May 20-23, 

Baltimore, USA. (134) 

 

 Payan, J., Svensson, G., Wood, G. Singh, J. and Callaghan, M. (2009), “Comparing Codes 

of Ethics and Associated Practices among the Top Companies in Australia, Canada and the 

USA, Annual Conference of the Academy of Marketing Science, May 20-23, Baltimore, 

USA. (133) 

 

2008 
 

During the year 2008, a series of conference papers (20) from the various research areas 

were presented at international research conferences as follows: 

 

 Svensson, G., Wood, G., Lee, T-R., Ulgen A. A., Donmez, D., and Callaghan, M. (2008), 

“Top Taiwanese and Turkish Companies and Their Engagement with Corporate Ethics”, 

Australian and New Zealand Academy of Management, December 2-5, Auckland, New 

Zealand. (132) 

 



80 

 

 Sværi, S. and Svensson, G. (2008), ”Scientific Identity in Top Tourism Journals”, 17th 

Nordic Symposium in Tourism and Hospitality Research, Lillehammer, September 25-27. 

(131) 

 

 Sværi, S. and Svensson, G. (2008), ”Empirical Characteristics in Top Tourism Journals”, 

17th Nordic Symposium in Tourism and Hospitality Research, Lillehammer, September 25-

27. (130) 
 

 Lagrosen, S. and Svensson, G. (2008) “Deeper Levels of Marketing – the Implications for 

International Marketing Strategy”, 6th EIASM Workshop on international strategy and 

cross-cultural management, September 22-23, Barcelona, Spain. (129) 

 

 Svensson, G. (2008), ”’T’ or ‘TT’ Journals?”, 15th International Conference on Recent 

Advances in Retailing and Services Science, July 14-17, Zagreb, Croatia. (128) 

 

 Svensson, G. (2008), ”’SSCI and Its Impact Factors: Concerns and Biases”, 15th 

International Conference on Recent Advances in Retailing and Services Science, July 14-

17, Zagreb, Croatia. (127) 

 

 Billström, A. and Svensson, G. (2008), ”A Process Accuracy Zone of Leadership 

Performance in Ericsson and Nokia: An Illustration”, 15th International Conference on 

Recent Advances in Retailing and Services Science, July 14-17, Zagreb, Croatia. (126) 

 

 Billström, A. and Svensson, G. (2008), ”Timely and Contextual Leadership Effectiveness: 

Contemporary, Historic and Futuristic versus Intrinsic, Extrinsic and Holistic”, 15th 

International Conference on Recent Advances in Retailing and Services Science, July 14-

17, Zagreb, Croatia. (125) 

 

 Sværi, S., Einarsen, K. and Svensson, G. (2008), ”Scientific Identity in Journals of Tourism 

and Hospitality: An Investigation”, 15th International Conference on Recent Advances in 

Retailing and Services Science, July 14-17, Zagreb, Croatia. (124) 

 

 Sværi, S., Einarsen, K. and Svensson, G. (2008), ”Empirical Characteristics in Journals of 

Tourism and Hospitality: An Examination”, 15th International Conference on Recent 

Advances in Retailing and Services Science, July 14-17, Zagreb, Croatia. (123) 

 

 Helgesson, T., Svensson, G., Slåtten, T. and Tronvoll, B. (2008), ”Scientific Identity in 

Mainstream Marketing Journals in Australia, Europe and North America”, 15th 

International Conference on Recent Advances in Retailing and Services Science, July 14-

17, Zagreb, Croatia. (122) 

 

 Helgesson, T., Svensson, G., Slåtten, T. and Tronvoll, B. (2008), ”Empirical Characteristics 

in Mainstream Marketing Journals in Australia, Europe and North America”, 15th 

International Conference on Recent Advances in Retailing and Services Science, July 14-

17, Zagreb, Croatia. (121) 

 

 Tronvoll, B., Slåtten, T., Svensson, G. and Sværi, S (2008), ”Scientific Identity in Top 

Journals of Logistics: A Review”, 15th International Conference on Recent Advances in 

Retailing and Services Science, July 14-17, Zagreb, Croatia. (120) 
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 Slåtten, T., Tronvoll, B., Svensson, G. and Sværi, S. (2008), ”Empirical Characteristics in 

Top Journals of Logistics: An Assessment”, 15th International Conference on Recent 

Advances in Retailing and Services Science, July 14-17, Zagreb, Croatia. (119) 

 

 Slåtten, T., Sværi, S. and Svensson, G. (2008), ”Negative Emotions in Customers' Service 

Experience and Firms' Service Recovery in the Norwegian Tourism Industry”, SERVSIG 

International Research Conference, June 5-7, Liverpool, UK. (118) 

 

 Svensson, G. (2008), “Supply Chain Management Ethics”, Annual Conference of the 

Academy of Marketing Science, May 28-31, Vancouver, Canada. (117). 

 

 Svensson, G., Wood, G. Singh, J. and Callaghan, M. (2008), “Codes of Ethics in Australia, 

Canada and Sweden”, Annual Conference of the Academy of Marketing Science, May 28-

31, Vancouver, Canada. (116). 

 

 Payan, J., Svensson, G., Awuah, G. and Andersson, S.(2008), “Interorganizational 

Cooperation and Coordination: A Comparison of U.S. and Swedish Distributor 

Relationships”, International Applied Business Research Conference, March 17-20, San 

Juan, Puerto Rico. (115) 

 

 Ulgen A. A., Donmez, D., Svensson, G., Wood, G. and Callaghan, M. (2008), “A 

Comparison of the Communication of the Ethos of Codes of Ethics within the Largest 

Private Sector Organizations in Sweden and Turkey”, AMS Cultural Perspectives in 

Marketing Conference, January 16-19, New Orleans, USA. (114) 

 

 Svensson, G., Wood, G. Singh, J. Callaghan, M. and Carasco, E. (2008), “The Ethos of 

Corporate Codes of Ethics (ECCE): A Cross Cultural Construct of Australia, Canada and 

Sweden”, AMS Cultural Perspectives in Marketing Conference, January 16-19, New 

Orleans, USA. (113) 

 

2007 
 

During the year 2007, a series of conference papers (19) from the various research areas 

were presented at international research conferences as follows: 

 

 Svensson, G., Lee, T.-R. and Billstrom, A. (2007), “Beyond SCM – Anti-Climate Change 

Management”, 5th International Conference on Supply Chain Management and Information 

Systems, December 9-12, Melbourne, Australia. (112) 

 

 Svensson, G. and Billström, A. (2007), “A Framework of Ethical Approaches in SCM”, 5th 

International Conference on Supply Chain Management and Information Systems, 

December 9-12, Melbourne, Australia. (111) 

 

 Svensson, G. and Billström, A. (2007), “Sustainable Supply Chain Management: 

Framework and Illustration”, 5th International Conference on Supply Chain Management 

and Information Systems, December 9-12, Melbourne, Australia. (110) 

 

 Ulgen A. A., Donmez, D., Svensson, G., Wood, G. and Callaghan, M. (2007), “Inculcating 

the Ethos of Codes of Ethics within the Largest Private Sector Organizations in Sweden and 
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Turkey”, Australian and New Zealand Academy of Management, December 4-7, Sidney, 

Australia. (109) 

 

 Svensson, G. (2007), “Climate Change – A Change Management Issue”, Australian and 

New Zealand Academy of Management, December 4-7, Sidney, Australia. (108) 

 

 Svensson, G., Wood. G., Callaghan, M., Singh, J. and Carasco, E. (2007), ”A Construct of 

the Cross-Cultural Ethos of Corporate Codes of Ethics (ECCE): Australia, Canada and 

Sweden”, Australia and New Zealand Marketing Academy, December 3-5, Dunedin, New 

Zealand. (107) 

 

 Svensson, G., Slåtten, T., Tronvoll, B. and Sværi, S. (2007), ”The Geographical Affiliations 

in Journals of Services Marketing”, Australia and New Zealand Marketing Academy, 

December 3-5, Dunedin, New Zealand. (106) 

 

 Ulgen A. A., Donmez, D., Svensson, G., Wood, G. and Callaghan, M. (2007), 

“Communicating the Intent of Codes of Ethics within the Organization: A Comparison of 

the Largest Private Sector Organizations in Sweden and Turkey”, 14th International 

Conference on Recent Advances in Retailing and Services Science, June 29- July 1, San 

Francisco, USA. (105) 

 

 Svensson, G. and Wood. G. (2007), ”Top versus Leading Journals in Marketing”, 14th 

International Conference on Recent Advances in Retailing and Services Science, June 29- 

July 2, San Francisco, USA. (104) 

 

 Helgesson, T., Svensson, G., Slåtten, T. and Tronvoll, B. (2007), ”Research Approaches in 

Top Journals of Marketing”, 14th International Conference on Recent Advances in Retailing 

and Services Science, June 29- July 2, San Francisco, USA. (103) 

 

 Helgesson, T., Svensson, G., Tronvoll, B. and Slåtten, T. (2007), ”Research Data in Top 

Journals of Marketing”, 14th International Conference on Recent Advances in Retailing and 

Services Science, June 29- July 2, San Francisco, USA. (102) 

 

 Tronvoll, B., Slåtten, T. and Svensson, G. (2007), ”Research Approaches in Journals of 

Services Marketing”, 14th International Conference on Recent Advances in Retailing and 

Services Science, June 29- July 2, San Francisco, USA. (101) 

 

 Slåtten, T., Tronvoll, B. and Svensson, G. (2007), ”Research Data in Journals of Services 

Marketing”, 14th International Conference on Recent Advances in Retailing and Services 

Science, June 29- July 2, San Francisco, USA. (100) 

 

 Tronvoll, B., Slåtten, T. and Svensson, G. (2007), ”Research Designs in Service Marketing 

Journals”, 10th International Research Symposium on Service Excellence in Management, 

June 14-17, Orlando, USA. (99) 

 

 Svensson, G. and Payan. J. (2007), “Organizations that are International from Inception: 

Conceptual Differences in Terminology”, Annual Conference of the Academy of Marketing 

Science, May 23-26, Coral Gables, USA. (98) 
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 Svensson, G. (2007), “Broadening the Horizons of Bullwhip Effect: A Proposal”, Annual 

Conference of the Academy of Marketing Science, May 23-26, Coral Gables, USA. (97) 

 

 Svensson, G. and Lagrosen, S. (2007), “A Revised Framework of Old, Modern and Recent 

Marketing Schools”, 13th Conference on Historical Analysis and Research in Marketing, 

May 17-20, Durham, USA. (96) 

 

 Svensson, G. (2007), “The Concept of Born Glocals” Quality, Innovation and Knowledge 

Conference, February 11-14, New Delhi, India. (95) 

 

 Svensson, G. (2007), “Quality Assurance in Swedish Higher Education Institutions: 

Promotion and Appointment”, Quality, Innovation and Knowledge Conference, February 

11-14, New Delhi, India. (94) 
 

2006 
 

During the year 2006, a series of conference papers (18) from the various research areas 

were presented at international research conferences as follows: 

 

 Callaghan, M. Wood, G. and Svensson, G. (2006), ”A Longitudinal Study of the 

Commitment to Business Ethics of Corporate Australia: 1995-2005”, Australian and New 

Zealand Academy of Management, December 6-9, Rockhampton, Australia. (93) 

 

 Svensson, G. and Wood, G. (2006), ”Is There a Pareto Effect in Top Marketing Journals? 

An Exploration”, Australian and New Zealand Academy of Management, December 6-9, 

Rockhampton, Australia. (92) 

 

 Svensson, G. (2006), ”Legal requirements for transparency in higher education 

institutions”, Australian and New Zealand Academy of Management, December 6-9, 

Rockhampton, Australia. (91) 

 

 Svensson, G. (2006), “Beyond the Bullwhip Effect”, Australia and New Zealand Marketing 

Academy, December 4-6, Brisbane, Australia. (90) 

 

 Svensson, G. and Wood, G. (2006), ”Research Data in Marketing Journals”, International 

Federation of Scholarly Associations of Management – VIIIth World Congress, September 

28-30, Berlin, Germany. (89) 

 

 Svensson, G. and Mathisen, R. (2006), ”Quality Assurance in Appointments and 

Promotions in Swedish Higher Education Institutions: Empirical Illustration”, 9th Toulon-

Verona Conference, September 7-8, Paisley, Scotland. (88) 

 

 Svensson, G. and Mathisen, R. (2006), ”Legal Requirements and Quality Assurance in 

Higher Education Institutions: the Case of Sweden”, 9th Toulon-Verona Conference, 

September 7-8, Paisley, Scotland. (87) 

 

 Svensson, G., Wood, G. and Callaghan, M. (2006), “Volvo Australia’s New ‘Masochistic’ 

Marketing Approach”, AMS/KAMS Cultural Perspectives in Marketing Conference, July 

12-15, Seoul, Korea. (86) 
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 Svensson, G., Wood, G. and Callaghan, M. (2006), ”The Evolution of the Content of Codes 

of Ethics in Corporate Sweden: 2000-2005”, AMS/KAMS Cultural Perspectives in 

Marketing Conference, July 12-15, Seoul, Korea. (85) 

 

 Svensson, G. and Wood, G. (2006), “Research Designs in Academic Marketing Journals”, 

AMS/KAMS Cultural Perspectives in Marketing Conference, July 12-15, Seoul, Korea. (84) 

 

 Svensson, G. and Wood, G. (2006), ”Ethnocentricity in Academic Publishing?”, 

AMS/KAMS Cultural Perspectives in Marketing Conference, July 12-15, Seoul, Korea. (83) 

 

 Svensson, G. and Helgesson, T. (2006), ”The Interactive Interface of Service Quality”, 13th 

International Conference on Recent Advances in Retailing and Services Science, July 9-12, 

Budapest, Hungary. (82) 

 

 Svensson, G. and Helgesson, T. (2006), ”The Measurement of Service Quality – Is it 

Myopic?”, 13th International Conference on Recent Advances in Retailing and Services 

Science, July 9-12, Budapest, Hungary. (81) 

 

 Svensson, G. (2006), “A Formula of Consensus: Unification of Conceptual ‘Halves’”, 4th 

International Conference on Supply Chain Management and Information Systems, July 5-

7, Taichung, Taiwan. (80) 

 

 Svensson, G. (2006), “Supply Chain Management: A Sustainable Strategic Approach”, 4th 

International Conference on Supply Chain Management and Information Systems, July 5-

7, Taichung, Taiwan. (79) 

 

 Svensson, G. (2006), “Mutual and Interactive Vulnerability in Supply Chain Dyads”, 

Annual Conference of the Academy of Marketing Science, May 24-27, San Antonio, USA. 

(78) 

 

 Svensson, G. (2006), “A Conceptual Framework of Mutual and Interactive Vulnerability in 

Business Relationships”, Annual Conference of the Academy of Marketing Science, May 

24-27, San Antonio, USA. (77) 

 

 Svensson, G. (2006), “Leadership Performance in TQM”, 11th International Conference on 

ISO 9000 & TQM, April 10-12, Hong Kong, China. (76) 

 

2005 
 

During the year 2005, a series of conference papers (15) from the various research areas 

were presented at international research conferences as follows: 

 

 Svensson, G. (2005), ”Methodological Myopia in Top Marketing Journal(s)”, Australian 

and New Zealand Academy of Management, December 7-10, Canberra, Australia. (75) 
 

 Svensson, G. and Wood, G. (2005), ”Masochistic Marketing: Not One of Volvo Australia’s 

Safest Strategies?”, Australian and New Zealand Academy of Management, December 7-

10, Canberra, Australia. (74) 
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 Svensson, G. and Helgesson, T. (2005), ”Marketing Ethics Triangles: Models and 

Empirical Illustration”, 12th International Conference on Recent Advances in Retailing 

and Services Science, July 21-24, Orlando, USA. (73) 

 

 Svensson, G. and Helgesson, T. (2005), ”The Marketing Ethics Spectrum: Conceptual 

Framework and Case Study”, 12th International Conference on Recent Advances in 

Retailing and Services Science, July 21-24, Orlando, USA. (72) 

 

 Svensson, G. and Bååth, H. (2005), ”Business Ethics in Service Management: Empirical 

Illustrations”, 12th International Conference on Recent Advances in Retailing and Services 

Science, July 21-24, Orlando, USA. (71) 

 

 Svensson, G. and Bååth, H. (2005), ”Business Ethics in the Swedish Vehicle Industry: 

Relationship, Channel, Competition and Environment”, 12th International Conference on 

Recent Advances in Retailing and Services Science, July 21-24, Orlando, USA. (70) 
 

 Svensson, G. and Callaghan, M. (2005), “A Construct of Sequential Service Quality in 

Service Encounter Chains”, 12th Biennial World Marketing Congress, July 6-9, Munster, 

Germany. (69) 
 

 Svensson, G. (2005), “The Transparency of Appointment and Promotion in Swedish Higher 

Education Institutions: A Benchmark?”, 12th Biennial World Marketing Congress, July 6-

9, Munster, Germany. (68) 

 

 Svensson, G. and Wood, G. (2005), ”Localize Global Codes of Ethics”, 30th Annual 

Macromarketing Seminar, May 28-31, St. Petersburg, USA. (67) 

 

 Svensson, G. and Wood, G. (2005), ”A Dynamic Approach to International Codes of 

Ethics”, 30th Annual Macromarketing Seminar, May 28-31, St. Petersburg, USA. (66) 

 

 Svensson, G. (2005), “The Sustainability of Supply Chain Management”, Annual 

Conference of the Academy of Marketing Science, May 25-28, Tampa, USA. (65) 

 

 Svensson, G. (2005), “Sequential Service Quality: Case Studies”, Annual Conference of the 

Academy of Marketing Science, May 25-28, Tampa, USA. (64) 

 

 Svensson, G. (2005), “The Sustainablility of TQM: A Core Value”, 10th International 

Conference on ISO 9000 & TQM, March 28-30, Shanghai, China. (63) 

 

 Svensson, G. (2005), “A Formula of Enhancement in Theoretical Descriptions”, Quality, 

Innovation and Knowledge Conference, February 16-18, Kuala Lumpur, Malaysia. (62) 

 

 Svensson, G. (2005), “Service Quality: An Inherent Measurement Dilemma”, Quality, 

Innovation and Knowledge Conference, February 16-18, Kuala Lumpur, Malaysia. (61) 

 

2004 
 

During the year 2004, a series of conference papers (14) from the various research areas 

were presented at international research conferences as follows: 
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 Svensson, G. and Bååth, H. (2004), ”Supply Chain Management versus Sustainable Chain 

Management”, Australian and New Zealand Academy of Management, December 8-11, 

Dunedin, New Zealand. (60) 

 

 Svensson, G., Wood, G., Callaghan, M. and Bååth, H. (2004), ”Codes of Ethics in Sweden’s 

Largest Public Sector Organizations: Communicating the Intent of the Code within the 

Organization”, Australian and New Zealand Academy of Management, December 8-11, 

Dunedin, New Zealand. (59) 

 

The above paper has received a “Best Paper Award” in Ethics and Corporate 

Governance Stream at the ANZAM-conference, Dunedin, December 8-11, 2004.  

 

 Svensson, G. (2004), ”Service Encounter and Service Quality: A Research Agenda”, 

Australia and New Zealand Marketing Academy, November 29 - December 1, Wellington, 

New Zealand. (58) 

 

 Svensson, G. (2004), ”Variability in Supply Chains: Another Metaphor?”, Australia and 

New Zealand Marketing Academy, November 29 - December 1, Wellington, New Zealand. 

(57) 

 

 Wood, G., Svensson, G. and Callaghan, M. (2004), ”The Use of Codes of Ethics in the 

Corporate Marketplace: The Case of Australia and Sweden”, Australia and New Zealand 

Marketing Academy, November 29 - December 1, Wellington, New Zealand. (56) 

 

 Svensson, G. (2004), ”The Bullwhip Effect versus the Rubber Band Principle”, Fifth 

International Congress of Logistics Research, August 23-25, Fortaleza, Brazil. (55) 

 

 Svensson, G. (2004), ”Perceived Corporate Vulnerability in Supply Chains”, Fifth 

International Congress of Logistics Research, August 23-25, Fortaleza, Brazil. (54) 

 

 Svensson, G. and Wood, G. (2004), ”Business Ethics and TQM: A Case Illustration”, 11th 

International Conference on Recent Advances in Retailing and Services Science, July 10-

13, Praag, Czech Republic. (53) 

 

 Svensson, G. and Wood, G. (2004), ”A Public Sector Scale of Codes of Ethics”, 11th 

International Conference on Recent Advances in Retailing and Services Science, July 10-

13, Praag, Czech Republic. (52) 

 

 Svensson, G. (2004), “Current and Potential Research Approaches of Service Quality in 

and between Service Encounters”, 9th International Research Symposium on Service 

Excellence in Management, June 15-18, Karlstad, Sweden. (51) 

 

 Svensson, G., Wood, G. and Callaghan, M. (2004), “Codes of Ethics in Sweden’s Largest 

Marketing Corporations: Communicating the Ethos of the Code within the Organisation”, 

Annual Conference of the Academy of Marketing Science, May 26-29, Vancouver, Canada. 

(50) 

 

 Svensson, G. and Wood, G. (2004), “University Students are not Customers: When 

Marketing Goes Awry!”, Annual Conference of the Academy of Marketing Science, May 

26-29, Vancouver, Canada. (49) 
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 Svensson, G. (2004), “Interactive Service Quality”, Annual Conference of the Academy of 

Marketing Science, May 26-29, Vancouver, Canada. (48) 

 

 Svensson, G. (2004), “The Bullwhip Effect: Refined and Re-defined”, Annual Conference 

of the Academy of Marketing Science, May 26-29, Vancouver, Canada. (47) 

 

2003 
 

During the year 2003, a series of conference papers (11) from the various research areas 

were presented at international research conferences as follows: 

 

 Svensson, G. and Wood, G. (2003), ”A Public Sector Scale for Codes of Ethics 

Classification”, Australian and New Zealand Academy of Management, December 2-5, 

Fremantle, Australia. (46) 

 

 Svensson, G. and Wood, G. (2003), ”Staying Ahead or Behind in Business Ethics”, 

Australian and New Zealand Academy of Management, December 2-5, Fremantle, 

Australia. (45) 

 

 Svensson, G. (2003), ”A Conceptualisation of Interactive Service Quality”, Australian and 

New Zealand Academy of Management, December 2-5, Fremantle, Australia. (44) 

 

 Svensson, G. (2003), ”Variability in Intra-Organisational Echelons: A Conceptual 

Approach”, Australia and New Zealand Marketing Academy, December 2-5, Fremantle, 

Australia. (43) 

 

 Svensson, G. (2003), ”A Typology of Relationship Strategies towards Suppliers”, Australia 

and New Zealand Marketing Academy, December 1-3, Adelaide, Australia. (42) 

 

 Svensson, G. (2003), ”Mutual versus Interactive Trust: A Conceptual Approach”, Australia 

and New Zealand Marketing Academy, December 1-3, Adelaide, Australia. (41) 

 

 Svensson, G., Wood, M. and Callaghan, M. (2003), ”The Role of Codes of Ethics in the 

Marketplace: an Examination of Corporate Sweden”, 10th International Conference on 

Recent Advances in Retailing and Services Science, August 7-10, Portland, USA. (40) 

 

 Svensson, G. (2003), ”Interactive Service Quality in Buyer-Seller Relationships”, 10th 

International Conference on Recent Advances in Retailing and Services Science, August 7-

10, Portland, USA. (39) 

 

 Wood, G., Svensson, G. and Callaghan, M. (2003), “An International Comparison of the 

Use of Code of Ethics in the Marketplace: Sweden and Australia”, Annual Conference of 

the Academy of Marketing Science, May 28-31, Washington, USA. (38) 

 

 Svensson, G. (2003), “The Bullwhip Effect: An Intra-Organisational Approach”, Annual 

Conference of the Academy of Marketing Science, May 28-31, Washington, USA. (37) 

 

 Svensson, G. (2003), “Supplier Portfolioment: A Strategic Approach”, Annual Conference 

of the Academy of Marketing Science, May 28-31, Washington, USA. (36) 
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2002 
 

During the year 2002, a series of conference papers (7) from the various research areas 

were presented at international research conferences as follows: 
 

 Svensson, G. (2002), ”Generic Deficiencies in the Theory Generation of SCM”, Australian 

and New Zealand Academy of Management, December 4-7, Beechworth, Australia. (35) 

 

 Svensson, G. (2002), ”Aldersonian influences on Supply Chain Management”, Australia 

and New Zealand Marketing Academy, December 2-4, Melbourne, Australia. (34) 

 

 Svensson, G. (2002), ”Supply Chain Management: A Marketing Theory?”, 2nd  

International Conference on Cooperation and Competition, September 19-21, Växjö, 

Sweden. (33) 
 

 Svensson, G. (2002), “Supply Chain Management: the Bridge between Marketing and 

Logistics Research?”, Australian and New Zealand Academy of Management/ International 

Federation of Scholarly Associations of Management Conference, July 10-13, Gold Coast, 

Australia. (32) 
 

 Svensson, G. (2002), “Multiple and Asymmetric Perceptions of Trust”, Annual Conference 

of the Academy of Marketing Science, May 29 – June 1, Florida, USA. (31) 

 

 Svensson, G. (2002), “Reversing the Supply Chain Management Paradigm”, Annual 

Conference of the Academy of Marketing Science, May 29 – June 1, Florida, USA. (30) 

 

 Svensson, G. (2002), “An Evolutionary and Generic Three-Phase Process of a Network 

Approach to Service Quality”, Quality, Innovation and Knowledge Conference, February 

17-20, Kuala Lumpur, Malaysia. (29) 

 

2001 
 

During the year 2001, a series of conference papers (11) from the various research areas 

were presented at international research conferences as follows: 

 

 Svensson, G. (2001), ”The Acceptance versus Rejection of a Business Philosophy”, 

Australian and New Zealand Academy of Management, December 5-8, Auckland, New 

Zealand. (28) 

 

 Svensson, G. (2001), ”The Mutuality of Dependencies in Triadic Business Networks”, 

Australian and New Zealand Academy of Management, December 5-8, Auckland, New 

Zealand. (27) 

 

 Svensson, G. (2001), ”Glocal Marketing and the Glocalism of Marketing Activities”, 

Australia and New Zealand Marketing Academy, December 3-5, Auckland, New Zealand. 

(26) 
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 Svensson, G. (2001), ”Beyond the State-of-the-Art of Service Quality in Dyadic Service 

Encounters”, Australia and New Zealand Marketing Academy, December 3-5, Auckland, 

New Zealand. (25) 

 

 Svensson, G. (2001), “Supply Chain Management: From the Point of Consumption to the 

Point of Origin”, SupplyChainKnowledge2001, November 12-23, Cranfield, UK. (24)  

 

 Svensson, G. (2001), “The Impact of Inventories on Qualitative and Quantitative 

Disturbances in Firms’ Inbound and Outbound Logistic Flows”, 6th Annual Conference of 

the Logistics Network Conference, September 12-14, Edinburgh, Scotland. (23) 

 

 Svensson, G. (2001), “Beyond Unidirectional Service Quality in Dyadic Service 

Encounters”, 16th Nordic Conference on Business Studies, August 16-18, Uppsala, Sweden. 

(22) 

 

 Svensson, G. (2001), “The Dependence between Disturbances in Firms’ Inbound and 

Outbound Logistics Flows”, Annual Conference of the Academy of Marketing Science, May 

29 – June 2, San Diego, USA. (21) 

 

 Svensson, G. (2001), “The Incorporation of a Trend Dimension in Multi-Item Measures of 

Service Quality”, Annual Conference of the Academy of Marketing Science, May 29 – June 

2, San Diego, USA. (20) 

 

 Svensson, G. (2001), “The Attractiveness of a Business Philosophy: The Case of ECR”, 

Annual Conference of the Academy of Marketing Science, May 29 – June 2, San Diego, 

USA. (19) 

 

 Svensson, G. (2001), “The Other Half of Marketing: Re-integrated?”, The 10th Conference 

on Historical Analysis & Research in Marketing, May 17-20, Durham, USA. (18) 

 

2000 
 

During the year 2000, a series of conference papers (9) from the various research areas 

were presented at international research conferences as follows: 

 

 Svensson, G. (2000), ”A Global Strategy Approach – A Utopia?”, Australian and New 

Zealand Academy of Management, December 3-6, Sidney, Australia. (17) 

 

 Svensson, G. (2000), ”The Importance of Trust Chain in Marketing Channels”, Australia 

and New Zealand Marketing Academy, November 29 – December 1, Gold Coast, Australia. 

(16) 

 

 Svensson, G. (2000), ”ECR – its Perceived Potentials and Obstacles in the Swedish Retail 

Industry”, 1st International Conference on Cooperation and Competition, November 8-10, 

Växjö, Sweden. (15) 

 

 Svensson, G. (2000), ”JIT – Its Origin”, Joint Conference of the 5th International 

Symposium on Logistics & the 3rd Annual Conference of the Japan Society of Logistics 

Systems, July 12-15, Iwate, Japan. (14) 
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 Svensson, G. (2000), ”Supply Chain Management - Its Major Deficiency”, Joint 

Conference of the 5th International Symposium on Logistics & the 3rd Annual Conference 

of the Japan Society of Logistics Systems, July 12-15, Iwate, Japan. (13) 

 

 Svensson, G. (2000), ”Vulnerability – A Conceptual Framework”, Joint Conference of the 

5th International Symposium on Logistics & the 3rd Annual Conference of the Japan Society 

of Logistics Systems, July 12-15, Iwate, Japan. (12) 

 

 Svensson, G. (2000), ”Reinterpreting the Marketing Concept”, ASAC-International 

Federation of Scholarly Associations of Management Conference, July 8-11, Montreal, 

Quebec, Canada. (11)  

 

 Svensson, G. (2000), ”Time-Dependence and Relationship-Dependence Between Firms in 

Marketing Channels”, Annual Conference of the Academy of Marketing Science, May 24-

27, Montreal, Quebec, Canada. (10) 

 

 Svensson, G. (2000), ”A Framework of Vulnerability in Supply Chains”, Third 

International Meeting for Research in Logistics, May 9-11, Trois-Rivière, Quebec, Canada. 

(9) 

 

 Svensson, G. (2000), ”JIT - Another Re-invention of the Wheel!”, Third International 

Meeting for Research in Logistics, May 9-11, Trois-Rivière, Quebec, Canada. (8) 
 

1998-1999 
 

During the years 1998-1999, a series of conference papers (7) from the various research 

areas were presented at international research conferences as follows: 
 

 Svensson, G. (1999), ”ECR - the Reincarnation of the Marketing Mix”, Australian and New 

Zealand Academy of Management, December 1-4, Hobart, Australia. (7) 

 

 Svensson, G. (1999), ”ECR: the Re-invention of the wheel!”, 15th Nordic Conference on 

Business Studies, August 19-21, Helsinki, Finland. (6) 

 

 Svensson, G. (1999), ”An Improved Understanding of How the Marketing Channel in the 

Retail Industry Should be Optimized!”, 6th International Conference on Recent Advances 

in Retailing and Services Science, July 18-21, Las Croabas, Puerto Rico. (5) 

 

 Svensson, G. (1999), ”The Value-Creative Product Development Process, in a Holistic 

Marketing Channel Context, Should be Seen as Having the Final Consumer Market as its 

Starting Point, not the Final One!”, 6th International Product Development Management 

Conference, July 5-6, Cambridge, United Kingdom. (4) 

 

 Svensson, G. (1999), ”Managing Vulnerability in the Supply Chain - that is, Moving 

Vulnerability Upstream?”, The Nordic Logistics Research Network – NOFOMA 

Conference, June 15-16, Lund, Sweden. (3) 

 

 Svensson, G. (1999), ”Efficient Consumer Response - its Origin and Foundations in Areas 

of Classical Marketing Theory and Marketing Thoughts in the Beginning of the 20th 

Century”, The Total Package 9th Biennial Conference on Historical Research in Marketing 
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& Marketing Thought, May 13-16, Kellogg Centre, Michigan State University, Lansing, 

USA. (2) 

 

 Svensson, G. (1998), ”The Creation of Value in a Holistic Supply Chain Context is an 

Illusion!”, First CTT and VTS Days on Transport and Logistics, November 3-4, 

Gothenburg, Sweden. (1) 
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7) Arrangement of Workshops, Research Seminar Series, Faculty/Staff 

Programs and ICE-seminars 

 

 

A) Workshops 
 

 Svensson, G. (2018), MCom – “Advanced Marketing Research”, University of 

Johannesburg, Johannesburg, South Africa – March 8-10. 

  

 Svensson, G. (2017), MCom – “Advanced Marketing Research”, University of 

Johannesburg, Johannesburg, South Africa – March 8-10. 

 

 Svensson, G. (2016), “Från ide till bidrag”, Doctroal Course Workshop, Halmstad 

University, Tylösand, Sweden – November 9 

 

 Svensson, G. (2016), MCom – “Advanced Marketing Research”, University of 

Johannesburg, Johannesburg, South Africa – March 3-5. 

 

 Svensson, G. (2015), MCom – “Advanced Marketing Research”, University of 

Johannesburg, Johannesburg, South Africa – March 5-7. 

 

 Svensson, G. (2014), MCom – “Advanced Marketing Research”, University of 

Johannesburg, Johannesburg, South Africa – March 6-8. 

 

 Svensson, G. (2014), “Structural Equation Modeling – Hands-On Exercises in AMOS”, 

University of Johannesburg, Johannesburg, South Africa – March 5. 

 

 Svensson, G. (2014), “Structural Equation Modeling – Hands-On Exercises in AMOS”, 

North-West University, Potchefstroom, South Africa – January 22. 

 

 Svensson, G. (2014), “Develop a Multi-Item Scale – A Hands-On Assignment”, North-

West University, Potchefstroom, South Africa – January 21. 

 

 Svensson, G. (2014), “Discussion of Hands-On Assignment and Additional Exercises of 

Item Construction”, North-West University, Potchefstroom, South Africa – January 21. 

 

 Svensson, G. (2014), “Correlation, Regression and Factor Analysis – An Applied 

Approach”, North-West University, Potchefstroom, South Africa – January 20. 

 

 Sivakumar, K. and Svensson, G. (2013), “Sheth Emerging Scholars Consortium”, Monash 

Law Chambers, Melbourne, Australia – July 16. 

 

 Svensson, G. (2013), MCom – “Advanced Marketing Research”, University of 

Johannesburg, Johannesburg, South Africa – March 7-9. 

 

 Ferro, C. and Svensson, G. (2012), Scientific Research and Publishing Workshop, 

Economics and Business Faculty. University of Vigo. Spain – November 5. 
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 Svensson, G. (2012), MCom – “Advanced Marketing Research”, University of 

Johannesburg, Johannesburg, South Africa – March 1-3. 

 

 Svensson, G. (2010), Faculty – “Publishing in International Journals Workshop”, 

University of Johannesburg, Johannesburg, South Africa – March 2010. 

 

 Svensson, G. (2009), Faculty – “El Proceso para Publicar en Revistas Internacionales – 

Preguntas y Respuestas”, Universidad del Turabo, Gurabo, Puerto Rico – Mayo 2009. 

 

 Svensson, G. (2009), Faculty – “Taller Interactivo sobre el Tema de Publicar 

Investigaciones en Revistas Internacionales”, Universidad del Turabo, Gurabo, Puerto 

Rico – Mayo 2009. 

 

 Svensson, G. (2009), Faculty – “Academic Publishing and Academic Journals”, University 

of Johannesburg, Johannesburg, South Africa – February 2009. 

 

 Svensson, G. (2009), Faculty – “Academic Publishing and Academic Journals”, 

Universidad del Turabo, Gurabo, Puerto Rico – January 2009. 

 

 Svensson, G. (2008), Faculty – “Academic Publishing and Academic Journals”, 

Universidade Regional de Blumenau, Bluemenau, Brazil – April 2008. 

 

 Svensson, G. (2008), Faculty – “Academic Publishing and Academic Journals”, National 

Chung Hsing University, Tai Chung, Taiwan – March 2008. 

 

 Svensson, G. (2007), Faculty – “Academic Publishing and Academic Journals”, 

Lillehammer University College, Lillehammer, Norway, November 7, 2007. 

 

 Svensson, G. (2007), Program Chair – “4th Workshop – Multivatiate Data Analysis”, 

Faculty: Professor Barry Babin, University of Southern Mississippi, USA and Professor 

Joe Hair, Kennesaw State University, USA – at Halmstad University, September 17-20. 

 

 Svensson, G. (2007), Faculty – “Academic Publishing and Academic Journals”, Special 

EDEN SEMINAR on Research Paper Writing Skills and Methodology Development, 

Palanga, Lithuania, July 8-15. 

 

 Svensson, G. (2006), Program Chair – “1st Workshop – Qualitative Data Analysis”, 

Faculty: Professor Barry Babin, University of Southern Mississippi, USA and Professor 

Joe Hair, Louisiana State University, USA – at Halmstad University, March 13-14. 

 

 Svensson, G. (2006), Program Chair – “3rd Workshop – Multivariate Data Analysis”, 

Faculty: Professor Barry Babin, University of Southern Mississippi, USA and Professor 

Joe Hair, Louisiana State University, USA – at Halmstad University, March 15-16. 

 

 Svensson, G. (2005), Program Chair – “2nd Workshop – Multivariate Data Analysis”, 

Faculty: Professor Joe Hair, Louisiana State University, USA and Arthur Money, Henley 

Management College, UK – at Halmstad University, March 14-17. 

 

http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
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 Svensson, G. (2004), Program Chair – “1st Workshop – Multivariate Data Analysis”, 

Faculty: Professor Joe Hair, Louisiana State University, USA and Arthur Money, Henley 

Management College, UK – at Halmstad University, November 15-18. 

  

B) Research Seminar Series 
 

 Svensson (2009/2010) – initiator and responsible for the “Faculty Seminar Series” at Oslo 

School of Management.  

 

 Svensson (2006/2007) – initiator and responsible for the “Higher Seminar and Workshop 

Series” at Oslo School of Management with invited guests from different universities in 

Scandinavia, Australia, Europe and North America.  

 

 Svensson (2006/2007) – initiator and responsible for the “Alumni and Business Research 

Series” at Oslo School of Management with invited guests from different universities in 

Scandinavia, Australia, Europe and North America.  

 

 Svensson (2005/2006) – initiator and responsible for the “Higher Seminar Series” at 

Halmstad University regarding ”State-of-the-Art Reviews” and ”Challenging and Thought-

Provoking Reflections” with 15-20 invited guests from different universities in Sweden and 

from abroad. Different business networks have been invited to participate at the higher 

seminar series, such as “Hallands Marknadsförening” and “Teknik och 

Kompetenscentrum”.  

 

 Svensson (2004/2005) – initiator and responsible for the “Higher Seminar Series” at 

Halmstad University regarding ”Academic Publishing in International Journals” with 5-10 

invited editors of international research journals (e.g. Scandinavian Journal of Management; 

International Journal of Service Industry Management and Entrepreneurship and Regional 

Development) and other academics with solid and long-term academic experiences in the 

field. 

 

 Svensson (2004/2005) – initiator and responsible for the “Higher Seminar Series” at 

Halmstad University regarding ”Creating Research Environments/Groups” with 5-10 

invited research directors (e.g. Gothenburg Research Institute/Göteborg (GRI); Centrum för 

Tjänsteforskning/Karlstad (CTF); Scandinavian Institute for Research in 

Entrepreneurship/Växjö (SIRE); and Centre of Industrial Competitiveness/Växjö (CIC) 

 

C) Faculty/Staff Programs 

 
 Svensson, G. (2006), “Faculty Staff Development Program”, School of Business and 

Engineering, Halmstad University.  

 

 Svensson, G. (2005/2006), “Stress Relief Program for Administrative and Faculty Staff– 

Seminar Series”, School of Business and Engineering, Halmstad University, September – 

May.  

 
 Svensson, G. (2005/2006), “Stress Relief Program for Faculty Staff– Seminar Series”, 

School of Business and Engineering, Halmstad University, September – January.  
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 Svensson, G. (2005), “Faculty Staff Development Program”, School of Business and 

Engineering, Halmstad University.  

 

 Svensson, G. (2004/2005), “Stress Relief Program for Faculty and Administrative Staff– 

Seminar Series”, School of Business and Engineering, Halmstad University, October – Maj.  

 

 Svensson, G. (2004), “Faculty Staff Development Program”, School of Business and 

Engineering, Halmstad University.  

 

 Svensson, G. (2004), “Stress Relief Program for Faculty and Administrative Staff – Digital 

Instructions and Music”, School of Business and Engineering, Halmstad University, 

Ongoing. 

 

D) ICE-seminars (mostly in Swedish!) 

 
 Svensson (2004-2006) – initiator and responsible for the “ICE Seminar Series” at Halmstad 

University. 
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8) Discourses/Keynote Speeches/Columns/Interviews, Research Reports and 

Other Publications (partly in Swedish) 
 

 

A) Discourses/Keynote Speeches/Columns/Interviews 
 

2018() 

 
 Svensson, G. (2018), ”Mainstreammedia har krattat manegen åt alternativmedia”, 

Nordinavia.se – Aprilm 1. 

 
 Svensson, G. (2018), “A Toolkit to Examine Muli-Item Measures”, University of 

Johannesburg, Johannesburg, South Africa – March 7. 

 
 Svensson, G. (2018), “From Idea to Contribution – A DUPLO-Perspective on the Research 

Process”, University of Johannesburg, Johannesburg, South Africa – March 7. 

 
 Svensson, G. (2018), “A DUPLO-Exercise on Research Problem and Sustainable 

Development Goals”, University of Johannesburg, Johannesburg, South Africa – March 7. 

 

 Svensson, G. (2018), ”’Kändisars pajasliknande’ påståenden = vänsterliberal populism, 

tvivelaktig humanism och falsk feminism”, Nordinavia.se – March 1. 

 
 Svensson, G. (2018), ”Faktaresistens à la Reinfeldt och Löfven med stöd av SVT, SR, DN 

och SvD”, Nordinavia.se – February 1. 

 

 Svensson, G. (2018), ”Regeringens feministiska utrikespolitik har präglats av 

inrikespolitiskt hyckleri och dubbelmoral”, Nordinavia.se – January 1. 

 

2017(15) 
 

 Svensson, G. (2017), ”#MeToo-uppropen är egocentriska och exkluderande”, 

Nordinavia.se – December 6. 

 

 Svensson, G. (2017), ”Var inte naiv och dum – gilla inte alltid olika”, Nordinavia.se – 

November 15. 

 

 Svensson, G. and Padin, C. (2017), “Time-Oriented Sustainable Development in 

Agriculture”, IAICEC, Chiang Mai, Thailand, October 18, 

 

 Svensson, G. (2017), ”Det råder tystnad kring segregationen i segregerade områden”, 

Nordinavia.se – October 9. 

 

 Svensson, G. (2017), ”Regeringen Löfven borde ta av sig kulturella och religiösa 

skygglappar”, Nordinavia.se – September 15. 

 

http://nordinavia.se/2018/03/kandisars-pajasliknande-pastaenden-vansterliberal-populism-tvivelaktig-humanism-och-falsk-feminism/
http://nordinavia.se/2018/03/kandisars-pajasliknande-pastaenden-vansterliberal-populism-tvivelaktig-humanism-och-falsk-feminism/
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 Svensson, G. (2017), ”Motverka social gettofiering – inte bara rättigheter, utan också 

skyldigheter”, Nordinavia.se – July 15. 

 

 Svensson, G. (2017), ”Journalister och medieredaktioner bakom sterotypa debatter som 

debatterar stereotyper”, Nordinavia.se – June 15. 

 

 Svensson, G. (2017), ”Sluta kalla dig vänster, feminist eller humanist”, Nordinavia.se – 

May 15. 

 

 Svensson, G. (2017), ”Dags för politisk eftetanke och nytänkande kring det mångkulturella 

samhällsbygget”, Nordinavia.se – April 18. 

 

 Svensson, G. (2017), ”Frivillighet i kombination med tvång mot avarter i det 

mångkulturella samhällsbygget”, Nordinavia.se – March 25. 

 

 Svensson, G. (2017), ”Aktivistdriven forskarkritik och akademiskt revirpinkande präglat 

av flockbeteende”, Nordinavia.se – March 4. 

 

 Svensson, G. (2017), ”Åsiktskorridoren borde vara en varningssignal”, Nordinavia.se – 

March 22. 

 

 Svensson, G. (2017), ”Normalisering av SD: slutet på partiets glansdagar eller bara ett M-

ut-spel för gallerierna?”, Nordinavia.se – February 14. 

 

 Svensson, G. (2017), ”Sverige normaliserar hedersförtryck – inför nolltolerans”, Det Goda 

Samhället – February 3. 

 

 Svensson, G. (2017), ”Samhällsdebatten drivs av särintressen, inte samhällsnytta – varför 

inte anonymt granskningsförfarande på debattredaktioner?”, Nordinavia.se – January 18. 

 

 Svensson, G. (2017), ”Medias rapportering av väljarsympatiundersöknings är okritisk 

samtidigt skyller opinionsinstituten ifrån sig”, Nordinavia.se – January 1. 

 

2016 (38) 
 

 Svensson, G. (2016), ”Politikerna maste sluta blunda för gettofieringen av förorten”, 

Nyheter24 Debatt – December 21. 

 

 Svensson, G. (2016), ”SD har vitaliserat och återuppväckt människors intresse för svensk 

politik”, Nordinavia.se – December 21. 

 

 Svensson, G. (2016), ”SCBs stora partisympatiundersökningbrister i giltighet och 

tillförlitlighet”, Det Goda Samhället – December 13. 

 

 Svensson, G. (2016), ”Oacceptabel mansplaining, men acceptabel politisk och medial 

splaining”, Nordinavia.se – December 6. 

 

 Svensson, G. (2016), ”Politiska mobbare kryper till korset utan trovärdighet”, Det Goda 

Samhället – December 3. 
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 Svensson, G. (2016), ”Svenska politiker har lurat hit migranter med retoriskt hyckleri”, 

Nordinavia.se – December 2. 

 

 Svensson, G. (2016), ”Den växande populismen är det politiska etablissemangets fel”, 

Nyheter24 Debatt – November 14. 

 

 Svensson, G. (2016), ”Experterna hade fel, så de borde hålla tyst nu!”, Det Goda Samhället 

– November 13. 

 

 Svensson, G. (2016), ”Tiggeri är en återvändsgränd”, Folkbladet – November 12. 

 

 Svensson, G. (2016), “Publishing strategies and ethics”, PhD Workshop Halmstad 

University, Tylösand – November 9 

 

 Svensson, G. (2016), ”Inte förbud, men stoppa tiggeriet”, Nordinavia.se – November 1. 

 

 Svensson, G. (2016), “Processes of substantiations and contributions through theory”, 

Universidad del Turabo, Gurabo, Puerto Rico – October 22. 

 

 Svensson, G. (2016), “Contemporary process to test the theory of a research model through 

covariance-based structural equation modeling in business research”, Universidad del 

Turabo, Gurabo, Puerto Rico – October 21. 

 

 Svensson, G. (2016), “Proceso de investigación, estructura de artículos y publicaciones en 

revistas de las investigaciones académicas”, Universidad del Turabo, Gurabo, Puerto Rico – 

October 20. 

 

 Svensson, G. (2016), ”Skyll inte allt på nättroll”, Nordinavia.se – October 1. 

 

 Svensson, G. (2016), ”Fokusera på orsaker istället för symptom på det hitresta tiggeriet”, 

Nordinavia.se – September 2. 

 

 Svensson, G. (2016), ”Politikers bild av utmaningarna kring integration fortsätter präglas 

av kulturell okunskap”, Nordinavia.se – August 20. 

 

 Svensson, G. (2016), ”Bilbrannarnas föräldrar ska också straffas”, Nyheter24 Debatt – 

August 18. 

 

 Svensson, G. (2016), ”Politiker stödjer olaglig diskriminering”, Nyheter24 Debatt – June 

30. 

 

 Svensson, G. (2016), ”Arbete och utbildning leder inte till integration och delaktighet”, 

Nordinavia.se – June 9. 

 

 Svensson, G. (2016), ”Journalister är inkompetenta och partiska”, Nyheter24 Debatt – May 

9. 

 

 Svensson, G. (2016), ”Förtroende mätningar mäter inte förtroende”, Nordinavia.se – May 

9. 

 



99 

 

 Svensson, G. (2016), ”Romson och Fridolin borde också avgå”, Nyheter24 Debatt – April 

21. 

 

 Svensson, G. (2016), ”Löfven ska kunna hållas ansvarig för sin politik”, Nyheter24 Debatt 

– April 14. 

 

 Svensson, G. (2016), ”Varför skriver en internationellt verksam professor debattinlägg på 

Nyheter24”, Nordinavia.se – April 11. 

 

 Svensson, G. (2016), ”Det finns bara ett parti som har en lösning på invandringen”, 

Nyheter24 Debatt – March 18. 

 

 Svensson, G. (2016), “Article writing – common pitfalls and solutions”, University of 

Johannesburg, Johannesburg, South Africa – March 2. 

 

 Svensson, G. (2016), “Contemporary process to test the theory of a research model”, 

University of Johannesburg, Johannesburg, South Africa – March 1. 

 

 Svensson, G. (2016), ”En företagsekonomisk analogibetraktelse på svensk politik”, 

Nordinavia.se – March 2. 

 

 Svensson, G. (2016), ”Politiker måste sluta blunda för kvinnoförtrycket från andra 

kulturer”, Nyheter24 Debatt – February 25. 

 

 Svensson, G. (2016), ” Svensk journalistik saknar självkritik och självkritiskt tänkande”, 

Det Goda Samhället – February 17. 

 

 Svensson, G. (2016), ”Yttrandefriheten under press från demokratifientliga”, 

Nordinavia.se – February 5. 

 

 Svensson, G. (2016), ”Är det här samhället du vill ha när du säger att du gillar olika”, 

Nyheter24 Debatt – January 29. 

 

 Svensson, G. (2016), ”Bilden av migration and integration präglas av anekdotisk 

bevisföring”, Det Goda Samhället – January 25. 

 

 Svensson, G. (2016), ”Politiska beslut borde fattas på evidensbaserad kunskap, inte 

populism eller ideologiskt motiverat tyckande”, Nordinavia.se – January 15.  

 

 Svensson, G. (2016), ”Lita inte på journalister och deras nyheter”, Nyheter24 Debatt – 

January 3. 

 

 Svensson, G. (2016), ”Debattera sakfrågan och innehållet i sak”, Nordinavia.se – January 

1.  

 

 

2015 (39) 
 

 Svensson, G. (2015), ”Dockan i Tomtens verkstad är vårt minsta problem”, Nyheter24 

Debatt – December 22. 
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 Svensson, G. (2015), ”Diskrimineringsombudsmannen (DO) bidrar till diskriminering och 

särbehandling”, Nordinavia.se – December 15.  

 

 Svensson, G. (2015), ”Ni ljuger när ni säger att de som kommer hit är välutbildade”, 

Nyheter24 Debatt – December 14. 
 

 Svensson, G. (2015), ”Om du vill släppa in alla öppnaditt eget hem först”, Nyheter24 

Debatt – December 7. 
 

 Svensson, G. (2015), ”Snuttifiera inte rasism med hjärnspöken och rasifierade ögon”, Det 

Goda Samhället – November 29. 
 

 Svensson, G. (2015), ”Beslutsfattare måste följa lagen”, Dagens Samhälle Debatt – 

November 23. 

 

 Svensson, G. (2015), ”Journalisters deltagande i samhällsdebatten är motsägelsefullt”, 

Nordinavia.se – November 15.  

 

 Svensson, G. (2015), ”Politisk korrekthet suger”, Nyheter24 Debatt – November 16. 

 

 Svensson, G. (2015), ”Sverige behöver proaktiv flyktning- och integrationspolitik, inte 

reaktv!”, Det Goda Samhället – November 13. 

 

 Svensson, G. (2015), ”Därför har svensk journalistik låg trovärdighet”, Nordinavia.se – 

November 10.  

 

 Svensson, G. (2015), ”Media plockar russinen ur kakan”, Nordinavia.se – November 9.  

 

 Svensson, G. (2015), “Bagatellisera inte utmaningarna med integration”, DN Debatt – 

November 3.  

 

 Svensson, G. (2015), ”Integrationspolitiken bidrar till ’vi-och-dom’”, GP Debatt – 

November 2. 

 

 Svensson, G. (2015), ”Tio fel i svensk integrationspolitik”, Nordinavia.se – November 1.  

 

 Svensson, G. (2015), ”Pest och kolera i flyktingpolitiken – en pedagogisk utmaning”, 

Nordinavia.se – November 1.  

 

 Svensson, G. (2015), ”Officiella Sverige om jämlikhet – en skenbild av verkligheten”, 

Nordinavia.se – October 28.  

 

 Svensson, G. (2015), ”Vi måste prata om kvinnoförtrycket i förorterna”, Nyheter24 Debatt 

– October 27. 
 

 Svensson, G. (2015), ”Därför fungerar inte integrationspolitiken”, GP Debatt – October 

18. 
 

 Svensson, G. (2015), ”Suboptimerad och narcissistisk flyktingpolitik”, Dagens Samhälle 

Debatt – October 9. 
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 Svensson, G. (2015), ”Se människorna i verkigheten – inte siffrorna i statistiken”, 

Nordinavia.se – September 27.  
 

 Svensson, G. (2015), ”Ethical Performance Evaluation (EPE) and a Model of Business 

Ethics”, Jönköping International Business School – September 23. 

 

 Svensson, G. (2015), ”Barns integration kräver ömsesidigt ansvar”, GP Debatt – 

September 6. 

 

 Svensson, G. (2015), ”Statsministerämbetet i förfall”, Det Goda Samhället – September 5. 

 

 Svensson, G. (2015), ”Högerpolitik i ny skepnad” , Det Goda Samhället – August 31. 
 

 Svensson, G. (2015), “Så urholkas förtroendet för politiken””, Hallandsposten Debatt – 

May 16.  



 Svensson, G. (2015), “The Development of a Comprehensive Framework of Business 

Sustainability – Findings and Models”, Universidad del Turabo, Gurabo, Puerto Rico – 

May 9.  



 Svensson, G. (2015), “Publicar en Revistas Cientificas Internacionales – por que no?”, IX 

Congreso de Investigacion y Creación Académica, Universidad de Puerto Rico, San Juan, 

Puerto Rico – May 8.  



 Svensson, G. (2015), “Un Modelo para Analizar Sostenibilidad en Organizaciones, redes, 

mercado y sociedad”, IX Congreso de Investigacion y Creación Académica, Universidad 

de Puerto Rico, San Juan, Puerto Rico – May 8.  



 Svensson, G. (2015), “Un Modelo para Analizar Sostenibilidad en Organizaciones, redes, 

mercado y sociedad”, IX Congreso de Investigacion y Creación Académica, Universidad 

de Puerto Rico, San Juan, Puerto Rico – May 8.  



 Svensson, G. (2015), “Fokusera på orsakerna istället för symptomen”, DN Debatt – May 

8.  



 Svensson, G. (2015), “SVT:s svar på kritik sänker förtroendet”, SvD Brännpunkt – April 

1. 

 

 Svensson, G. (2015), “Etiskt haveri att boka Åkesson till Skavlan”, Metro Debatt – March 

30.  


 Svensson, G. (2015), “Börja tala om föräldrarnas ansvar”, GP Debatt – March 28.  



 Svensson, G. and Eriksson, D. (2015), “Affärsidé: Att inte ta ansvar ansvar”, Affärsvärlden 

- Analysbrev – March 25.  



 Svensson, G. (2015), “Svensk journalistik lider av systemfel”, SvD Brännpunkt – March 

22. (Även publicerad på Newsvoice.se – March 24) 
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 Svensson, G. (2015), “Regeringen präglas av utrikespolitiskt storhetsvansinne”, SVT 

Opinion – March 13.  

 

 Svensson, G. (2015), “Glöm inte situationen för kvinnor med invandrarbakgrund”, DN 

Debatt – March 11.  

 

 Svensson, G. (2015), “Operationalization Process – Item Development and Questionnaire 

Design, University of Johannesburg, Johannesburg, South Africa – March 3. 

 

 Svensson, G. (2015), “Getting Published in High Impact Journals”, University of 

Johannesburg, Johannesburg, South Africa – March 3. 

 

2014 (9) 


 Svensson, G. (2014), “Self-plagiarism in Academic Publishing – Reasons Consequences 

and Solutions”, North-West University, Potchefstroom, South Africa – September 22. 



 Svensson, G. (2014), “Case Study Research – Process, Structure and Presentation”, North-

West University, Potchefstroom, South Africa – September 18. 



 Svensson, G. (2014), “Sustainable Business Practices beyond Zero Emissions”, 

International Conference on Business and Management, Taipei, Taiwan – June 18. 



 Svensson, G. (2014), “Evolution of Sustainable Business Practices: Empirical Findings”, 

National Chung Hsing University, Taichung, Taiwan – June 17. 



 Svensson, G. (2014), “Consumer Behaviour – A Comparison between Swedish and 

Colombian Culture”, University of Johannesburg, Johannesburg, South Africa – March 5. 



 Svensson, G. (2014), “Operationalization Process – Item Development and Questionnaire 

Design, University of Johannesburg, Johannesburg, South Africa – March 4. 



 Svensson, G. (2014), “The development of a Comprehensive Business Sustainability Index 

(BSI) – Models and Initial Findings”, North-West University, Potchefstroom, South Africa 

– January 22. 



 Svensson, G. (2014), “Structural Equation Modeling – An Introduction (logic, parameters, 

rules of thumb, graphic interface and origin)”, North-West University, Potchefstroom, 

South Africa – January 22. 



 Svensson, G. (2014), “Research Process, Report Structure and Journal Outlet”, North-West 

University, Potchefstroom, South Africa – January 20, 



2013 (5) 


 Svensson, G. (2013), “International Publishing and Research – A Model”, Linneuniversitet, 

Växjö, Sweden – September 13. 



 Svensson, G. (2013), “El Auto-Plagio en las Publicaciones Científicas”, University of Vigo, 

Vigo, Spain – May 27. 

http://www.nchu.edu.tw/
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 Svensson, G. (2013), “Structural Equation Modeling…?”, University of Johannesburg, 

Johannesburg, South Africa – March 5. 

 

 Svensson, G. (2013), “Consumer Behaviour – A Comparison between Swedish and 

Colombian Culture”, University of Johannesburg, Johannesburg, South Africa – March 5. 

 

 Svensson, G. (2013), “Research Process, Report Structure and Journal Outlet”, North-West 

University, Potchefstroom, South Africa – March 4. 

 

2012 (14) 
 

 Svensson, G. (2012), ”Self-Plagiarism...?”, Monash University, Johannesburg, South Africa 

– November 22. 

 

 Svensson, G. (2012), “Proceso de investigación, Estructura de Reportar y Revista de 

Investigación”, University of Vigo, Vigo, Spain – November 5. 

 

 Svensson, G. (2012), “Sustainable Business Practices in Scandinavia”, National Taiwan 

Ocean University, Keelong, Taiwan – September 21. 

 

 Svensson, G. (2012), “Exploring Practices of Business Sustainability”, National Chiao 

Tung University, Taipei, Taiwan – September 21. 

 

 Svensson, G. (2012), “Business Sustainability: Illustrations”, National Chung Hsing 

University, Taichung, Taiwan – September 20. 

 

 Svensson, G. (2012), “Sustainable Business Practices: A Swedish Case”, National Chung 

Hsing University, Taichung, Taiwan – September 20. 

 

 Svensson, G. (2012), “Business Sustainability: An Illustration”, National Kaohsiung First 

University of Science and Technology, Kaohsiung, Taiwan – September 19. 

 

 Svensson, G. (2012), “Sustainable Business Practices: Cases and Models”, National 

Kaohsiung First University of Science and Technology, Kaohsiung, Taiwan – September 

18. 

 

 Svensson, G. (2012), “Meet the Editor Session”, World Marketing Congress, Atlanta, USA 

– August 29. 

 

 Svensson, G. (2012), “Proceso de investigación proactiva para lograr publicación 

internacional”, University of Vigo, Vigo, Spain – March 14. 

 

 Svensson, G. (2012), “Consumer Behaviour – A Comparison between Swedish and 

Colombian Culture”, University of Johannesburg, Johannesburg, South Africa – February 

29. 

 

 Svensson, G. (2012), “A Model of Business Sustainability – A Swedish Case”, University 

of Johannesburg, Johannesburg, South Africa – February 29. 

 

http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
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 Svensson, G. (2012), “A Sustainable Business Model for Services”, University of 

Johannesburg, Johannesburg, South Africa – February 28. 

 

 Svensson, G. (2012), “Self-Plagiarism”, University of Johannesburg, Johannesburg, South 

Africa – February 28. 

 

2011 (20) 
 

 Svensson, G. (2011), ”Research Process, Report Structure and Journal Outlets in Scholarly 

Studies”, Hanken School of Economics, Helsinki, Finland, December 1. 

 

 Svensson, G. (2011), ”Case Study Research: Process, Structure and Format”, Hanken 

School of Economics, Helsinki, Finland, December 1. 

 

 Svensson, G. (2011), ”Business Sustainability: A Network Innovation Perspective – 

Empirical Illustrations”, Hanken School of Economics, Helsinki, Finland, November 30. 

 

 Svensson, G. (2011), ”Proactive Research Process for International Journals”, Monash 

University, Johannesburg, South Africa, November 18. 

 

 Svensson, G. (2011), ”Case Study Research: Process, Structure and Format”, Monash 

University, Johannesburg, South Africa, November 17. 

 

 Svensson, G. (2011), ”Research Process, Report Structure and Journal Outlets”, 

Universidad del Turabo, Gurabo, Puerto Rico, October 24. 

 

 Svensson, G. (2011), ”Desarrollo de Estudios de Casos: Procesos, Estructura y Formato”, 

Universidad del Turabo, Gurabo, Puerto Rico, October 24. 

 

 Svensson, G. (2011), “La Sustentabilidad de Negocios: Factores Decisivos, Inputs and 

Ouputs”, VII Foro Nacional/III Internacional sobre Turismo en Colima, September 29, 

Colima, Mexico. 

 

 Svensson, G. (2011), “Sustentabilidad Empresarial”, Seminario de Investigación 

Cientifica, Universidad de Colima, September 28, Colima, Mexico. 

 

 Svensson, G. (2011), “Meet the Editor Session”, IMP Conference, September 1, Glasgow, 

Scotland. 

 

 Svensson, G. (2011), “Case Study Development – Developing Case Studies than can be 

Used to Connect with Industry Practice and for Teaching”, International Research 

Symposium in Service Management, July 26, Yogjakarta, Indonesia. 

 

 Svensson, G. (2011), “Meet the Editor Session”, World Marketing Congress, July 20, 

Reims, France. 

 

 Svensson, G. (2011), “Breaking the Fear of Publishing – Motives for Those Who Have 

Never Published Before”, University of Johannesburg, Johannesburg, South Africa – 

March 7. 
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 Svensson, G. (2011), “Case Study Research: Process, Structure and Format”, University of 

Johannesburg, Johannesburg, South Africa – March 3. 

 

 Svensson, G. (2011), “Proactive Research Process for International Journals”, University 

of Johannesburg, Johannesburg, South Africa – March 3. 

 

 Svensson, G. (2011), “Consumer Behaviour – A Comparison between Swedish and 

Colombian Culture”, University of Johannesburg, Johannesburg, South Africa – March 2. 

 

 Svensson, G. (2011), “A Sustainable Business Model for Services”, University of 

Johannesburg, Johannesburg, South Africa – March 1. 

 

 Svensson, G. (2011), “Business Sustainability – Framework and Illustration”, University 

of Johannesburg, Johannesburg, South Africa – March 1. 

 

 Svensson, G. (2011), “The Research Process and Report Structure in Scholarly Journals”, 

University of Johannesburg, Johannesburg, South Africa – March 1. 

 

 Svensson, G. (2011), ”Proaktiv forskningsprocess för internationell publicering”, CIEL – 

Halmstad University, January 20. 

 

2010 (15) 
 

 Svensson, G. (2010), “Two Case Studies of Sustainable Business”, China Maritime 

Institute, Taipei, Taiwan, November 7. 

 

 Svensson, G. (2010), “Research Process and Report Structure”, China Maritime Institute, 

Taipei, Taiwan, November 7. 

 

 Svensson, G. (2010), “Sustainable Business: Model and Cycle” National Taiwan Ocean 

University, Keelong, Taiwan, November 5. 

 

 Svensson, G. (2010), ”Sustainable Business: Important?”, National Taiwan University, 

Taipei, Taiwan, November 4. 

 

 Svensson, G. (2010), “A Sustainable Business Model: A Case Illustration”, National 

Penghu University, Magong, Taiwan, November 2. 

 

 Svensson, G. (2010), “Sustainable Business: Illustrations”, National Chung Hsing 

University, Taichung, Taiwan, November 2. 

 

 Svensson, G. (2010), “Two Case Studies of Sustainable Business Models”, National Chung 

Hsing University, Taichung, Taiwan, November 1. 

 

 Svensson, G. (2010), “Sustainable Business Practices in Sweden”, National Chung Hsing 

University, Taichung, Taiwan, November 1. 

 

 Svensson, G. and Kandampully, J. (2010), “How to Publish in Academic Journals”, 

International Research Symposium in Service Management, Le Meridien, Mauritius, 

August 27. 

http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
http://www.nchu.edu.tw/
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 Svensson, G. (2010), “A Sustainable Business Model: An Empirical Example”, 

International Conference on Corporate Social Responsibility, Taichung, Taiwan, March 

26. 

 

 Svensson, G. (2010), “A Process to Achieve Sustainable Business Operations”, University 

of Johannesburg, Johannesburg, South Africa – March 5. 

 

 Svensson, G. (2010), “Business Ethics across Contexts and Over Time”, University of 

Johannesburg, Johannesburg, South Africa – March 5. 

 

 Svensson, G. (2010), “International Research Endeavors – Reflections and Challenges”, 

University of Johannesburg, Johannesburg, South Africa – March 3. 

 

 Svensson, G. (2010), “A Sustainable Business Cycle”, University of Johannesburg, 

Johannesburg, South Africa – February 23. 

 

 Svensson, G. (2010), “Cross-Contexts of Business Ethics”, University of Johannesburg, 

Johannesburg, South Africa – February 23. 

 

2009 (18) 
 

 Svensson, G. (2009), ”Anti-Climate Change Management and Sustainable Business Cycles 

–  Critical Issues in Business…?”, 1st International Conference on Critical Issues in 

Business and Economics, Gümüşhane, Turkey, Nov 5. 

 

 Svensson, G. (2009), “Seminario de Metodologia y Propuestas de Investigacion Conjunta 

International”, IV Foro Internacional Mercadotecnia y Negocios Internacionales, 

Universidad de Colima, Colima, Mexico, September 10. 

 

 Svensson, G. (2009), “Procedimiento pata la Investigacion”, IV Foro Internacional 

Mercadotecnia y Negocios Internacionales, Universidad de Colima, Colima, Mexico, 

September 8. 

 

 Svensson, G. (2009), “Business Ethics – Is It Simple or Complex?, National Taiwan Ocean 

University, Keelong, Taiwan, March 27. 

 

 Svensson, G. (2009), “Simplicity and Complexity in Business Ethics”, International 

Conference on Business Expertise and Ethics, Taichung, Taiwan, March 26. 

 

 Svensson, G. (2009), “The Research Process”, National Chiayi University, Chiayi, Taiwan, 

March 24. 

 

 Svensson, G. (2009), “Business Ethics in Times of Crisis”, National Chiayi University, 

Chiayi, Taiwan, March 24. 

 

 Svensson, G. (2009), “Life and Education in Sweden”, Wufun Agricultural and Industrial 

Vocational High School, Taichung, Taiwan, March 23. 
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 Svensson, G. (2009), “Frameworks of Marketing Management in Channels, Ethics, 

Transparency and Sustainability”, National Chung Hsing University, Taichung, Taiwan, 

March 23. 

 

 Svensson, G. (2009), “Framing Business Ethics in the Marketplace and across Societies”, 

National Chung Hsing University, Taichung, Taiwan, March 23. 

 

 Svensson, G. (2009), “A Framework of Business Ethics”, National Chung Hsing 

University, Taichung, Taiwan, March 23. 
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